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Accountancy SA is celebrating a key publishing milestone this year - 100 years in existence! That's an
accomplishment not many have reached, and it's something we are particularly proud of, not only because
we're one of a very few professional publications to achieve this milestone, but more so because it highlights
just how valued and appreciated the journal is amongst our readers.

In fact, our 2011 Annual Readers Survey, supports this sentiment.

949 of readers agree ASA hold professional value

81% read 3 to 6 issues out of 6 issues

309% + readership pass on rate

8100 of readers are satisfied with ASA (16% of these delighted)

829 readers satisfied with relevancy of topics (26% of these delighted)

Accountancy SA is truly the premier communication vehicle of The South African Institute of Chartered
Accountants (SAICA) to our members, namely; Chartered Accountants [CAs(SA)], Associate Accounting Technicians
[AATs(SA)], Associate General Accountants [AGAs(SA)], as well as trainees registered with a training contract.

ASA's strategic objective is to influence and impact our readers [the CAs(SA)] Continued Professional Development
requirements.

We do this by aligning our content imperatives with our organisations objective which is to serve the interests
of the chartered accountancy profession and society, by upholding professional standards and integrity, and the
pre-eminence of CAs(SA) nationally and internationally, by:

¢ Delivering content that not only informs, but educates - we commission specialists within the profession to
write, review and debate issues that directly affect our readers’ day-to-day professional activities, as well as

raise issues that allow for critical thinking.

® Providing verifiable CPD via the reading and answering of monthly questionnaires aimed at enhancing
professional capacity.

® Impacting the quality of information used in the private and public sectors via well-researched and topical
guidelines around new legislation and our standards.

In summary, the value proposition ASA aspires to deliver to its reader’s is: engage, debate, educate.
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ki oo _ S Brand positioning/Business model
schemes faCpCe Servh d ave & S ; ki Accountancy SA (ASA) is the only publication solely targeted at a captive CAs(SA) audience. As such, ASA
M : et e represents both editorially and from a design perspective, the professional standing of the CA(SA) designation
as well as the continued professional development needs of our audience. Part of our brand strategy is the
measurement of the CA(SA) footprint in the market place, and the perceptions of the relevance and value of ASA
to the CAs(SA) professional standing. And at the core of what sets ASA apart from any possible ‘share of mind'
Sh competitors, is the fact that our content imperatives are directly guided, shaped and produced by our audience.
de ]HCEHHUE qrhn-,._ -2 . 1 1.5 ; Peer-to-peer discussions around strategic content matters and mentor-to-peer discussions around thought
Sfm] Incor - 3 LS i TP PER, ae € : leadership. From a design perspective we understand that the face of our profession, quite literally, is changing,
L o A ' ™ e o and so the design elements reflect this and provides a broader context for our content.

Target reader (psychographical data)

Our target audience comprises of CAs(SA) who work in commerce, public practice, Government and academia.

Our audience forms one of the most lucrative market segments in SA. 80% of all the chief financial officers
of the JSE's top 50 are CAs(SA), with 18% of the top 50's chairmen boasting this elite designation, along with
22% of the top 50's as CEOs. This captive market has the highest professional and personal buying power in the
country. CAs(SA) hold management and directorship positions and their approximate spending per annum on
business related purchases and leasing is over R110 billion.

TARGET AUDIENCE (SEGMENTATION)

ABC Circulation

A ® Total free circulation - 40525
"M e Total circulation - 40819

DEMOGRAPHICS:

With a captive audience in excess of 42 000, asa caters for readers with the highest professional and personal

buying power appeal in the country. The target audiences of asa are our key stakeholder constituencies (local

and internationally based) which comprises of:

e CAs(SA)

® Trainees

® Subscribers

® Associates

® Thuthuka students

asa rate card 2012




| 'T[Z
B\

mmﬂnmw-mﬂ—w

;.!‘-I
H

e

<
gsl 8
Jobly 8
ey
._-,-_r 5.
i |
I
N
Earn 15~ 15 petets an yoor iy
s accoun B T R e R S

“TEN st e (GRS

IMES OF FINANCIAL
ERTAINTY TURN TO
SYMBOL OF SAFETY

PRO F:E'E_s"_f'o];[ AUDIT

ACCFI

and Payroll solution

Survival of the
most adaptable.

Evolve with SA's cuslam'lﬁah‘le HR

for larger businesse:

%M/@lf///% 700 /mm gféz/éé%(}/% exeellence.

AGENCY ADVERTISING RATES 2012

RATES | AGENCY
DOUBLE PAGE SPREAD
1-3 INSERTIONS 57 420
4-7 INSERTIONS 51678
8 -11 INSERTIONS 46 510
FULL PAGE
1-3 INSERTIONS 33176
4-7 INSERTIONS 29 858
8 -11 INSERTIONS 26 872
HALF PAGE
1-3 INSERTIONS 22 968
4-7 INSERTIONS 20 671
8 -11 INSERTIONS 18 604
THIRD PAGE
1-3 INSERTIONS 22176
4-7 INSERTIONS 19 959
8 -11 INSERTIONS 17 963
QUARTER PAGE
1-3 INSERTIONS 18 948
4-7 INSERTIONS 17 053
8 -11 INSERTIONS 15 348
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: . ADVERT SIZES
b _ | - WIDTH X HEIGHT | TRIM | BLEED | TYPE

al ; i DOUBLE PAGE SPREAD 420 x 273mm 430 x 283mm 190 x 250mm

E““’w“m’ ' oot || | FULL PAGE 210 x 273mm 220 x 283mm 190 x 250mm
HALF PAGE VERTICAL 102.5 x 273mm 108 x 283mm 85 x 250mm

HALFPAGEHORIZONTAL 210 x 136mm 142.5 x 142.5mm 190 x 115mm

THIRD PAGE 72 X 273mm 77 x 283mm 60 x 250mm

QUARTER PAGE 103 x 136.5mm 108 x 142.5mm 85 x 118mm

CREATIVE EXECUTIONS

—_— — VESTMENT
LY WITH OUR IN

7 wianll gi’t‘,ﬁ;ﬂﬁ;n REALISE BIGGER BU 5:\‘:‘;& TYPE |  RATE | PLEASE NOTE
| o SPE FlTS R\GHT
| Aecoumting Supsreisos - Cape Town ENE - g HE|ght 40mm - SOmm

- BELLY * Length 455mm (including gluing space)

; AGENCY: : :
Financisl Comtailer - Cape Towen BANDS/ 2169/'000 ® 30mm on one end without text to allow for an overlap for sealing purposes
= g WRAPS * NO vertical bellybands will be accepted
( J

cowniant / !M-.._. CA - Cape Town

Must be delivered flat, with double-sided tape attached

: . \ . ® Solus position +25 %
- g e BOOKMARKS ?%i'}lggo ® Special position +15%
' e Gluein +10%

AGENCY: ¢ On editorial page +25%

TABS 2105/'000 e On client ad + cost of ad
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- INSERTS
WEIGHT ‘ RATES
""" Max weight 50 grams AGENCY: 62 524
Weight 51 - 100 grams AGENCY: 78 856
Weight 101 - 250 grams AGENCY: 96 976
Single leaf bound inserts +15%
2 softline PASTEL [ o = Two to three folds bound inserts +25%
T T — . PR Vi L/QUID
ADVERTORIAL
SIZE ‘ RATE
DOUBLE PAGE SPREAD AGENCY: 60 773
FULL PAGE AGENCY: 32 175

SEALED SECTION
g ' e TYPE ‘ RATE

Perforated seal - incl. 1 FPFC ad, logo on cover
of seal, brand on page bottoms within sealed AGENCY: 68 904

pErSEnE' i | 1IN : section.

“ - FINANCIAL MANAGEMENT RESPONSIBILITY : Sticker seal - incl. 1 FPFC ad, logo on cover
| >4 —— ﬁ_ni':]_nc_6§ : | a _ of seal, brand on page bottoms within sealed AGENCY: 79 928

[Peotessions | e :
Hindeaniy - section.
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RECRUITMENT

Coming ! this-time. et g All recruitment advertisements appear in the back-end of the magazine.

= N0 - S g . . . . .
Yo o] d”'"* o ® No such advertisements, classifieds or general career advertisements will appear in the front end of
the magazine.

smnﬁl{'fg"””ﬂ ‘-‘“‘""‘f-'-.: R e (e DERSONINEL LWITeE PRIME POSITIONS

All prime positions must be requested and paid for in order to ensure the position is allocated.
Please note that the Editor, at sole discretion reserves the right to not place advertisements in prime
positions if they haven't been paid for.

WEIGHT RATES

ALL SOLUS ADs (NO OTHER ADVERT ON PAGE) PAGE RATE + 25%
SPECIAL POSITIONS (NOT SOLUS) PAGE RATE + 15%
IFC, OBC PAGE RATE +250%
IBC PAGE RATE + 20%

TECHNICAL INFORMATION

e Advertising material must be supplied as CMYK PDFs (300 dpi) and preferably in a digital format either sent
via ISDN, e-mail, websend, or CD-ROM. All adverts must be sent through with a colour proof.

e Material must be originated on Macintosh platform, in a compliant publishing application that includes
Freehand, Adobe Photoshop, Adobe lllustrator, Adobe InDesign, or QuarkXpress.

® Applications not suitable for publishing include MS-Word, WordPerfect and PowerPoint.

® Please supply all fonts used and ensure accurate colour make-up.

e Material supplied on CD-ROM must be accompanied by a colour proof. Where material is sent via e-mail
please ensure that this is originated at a resolution of 300dpi and a fax proof of the advert and colour proof
must be supplied.

® Any additional make up, typesetting or editing will be charged for.
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PLEASE NOTE

1. asa takes no responsibility for irreqularities in ads if a colour proof has not been supplied.

2. Placement of ads is at the discretion of the Editor unless a special position has been paid for.

3. The advertising rates as shown in this rate card are valid for issues published in 2012, and supersede all previous rates.
4. Any additional make up, typesetting, editing or correction of advertisements will be charged.

PRODUCTION SCHEDULE

| DEC/JAN
2013

DETAILS| FEB |MARCH| APRIL | MAY | JUNE | JuLy | AUG | SEPT | oCT | NOV

AD
BOOKING | 22 -Dec | 31-Jan | 28-Feb | 26 - Mar | 25-Apr | 25-May | 25-Jun | 25-Jul | 24-Aug | 20 -Sep | 25- Oct
DEADLINE

MATERIAL
DELIVERY | 05-Jan | 03 -Feb | 02 - Mar | 29 - Mar | 30-Apr | 30-May | 28 -Jun | 30-Jul | 28 - Aug | 26 - Sep | 30 - Oct
DEADLINE

INSERT
BOOKING | 22 -Dec | 31-Jan | 28-Feb | 26 -Mar | 25-Apr | 25-May | 25-Jun | 25-Jul | 24 - Aug | 20 - Sep | 25 - Oct
DEADLINE

MATERIAL
DELIVERY | 10 -Jan | 06 -Feb | 05-Mar | 30-Mar | 03-May | 01 -Jun | 29-Jun | 31-Jul | 29 - Aug | 28 - Sep | 01 - Nov
DEADLINE

TERMS AND CONDITIONS

1. The client acknowledges that he/she has read and agreed to the terms and conditions set out in this rate card, and in particular acknowledges that he/she has read and agreed to these
general conditions.

2. For an advertisement to be placed and confirmed for publishing, the client undertakes to sign a Client Instructions (Cl) document which serves as a legal and binding contract between
an agency and SAICA, or between, a direct client and SAICA. The CI must always be provided in writing before the booking deadline.

3. While every care is exercised, Accountancy SA and Xl shall not be liable for errors in or the non-appearance of or the mispositioning of any advertisement, or for the non-insertion or
late insertion of any insertions howsoever caused and whether as a result of any negligent or grossly negligent conduct or omission on the part of Accountancy SA. Any such error,
non insertion, or the like, shall not invalidate a contract, nor shall Accountancy SA and Xl become liable for any loss or damage including any consequential damage occasioned by such
conduct or omission.

4. The positioning of advertisements and insertions shall be entirely at the discretion of the editor, unless otherwise arranged by the client in writing or via a Cl.

5. Accountancy SA and XI shall retain the sole discretion to elect, cancel or suspend any order in the event of having to reduce or restrict the size of its publication for any reason, or in
the event of the customer failing to make payment or making late payment for previous advertisements and/or insertions.

6. Accountancy SA and XI reserves the right to alter, abbreviate or omit advertisements received in the usual course of business if they appear to be illegal, objectionable or defamatory
for any reason whatsoever, and in this regard Accountancy SA's and XI's decision shall be final and binding. Any such error, non-insertion, or the like, shall not invalidate a contract, nor
shall Accountancy SA and XI become liable for any loss or damage including any consequential damage occasioned by such conduct or omission.

7. The printer shall not be held responsible for errors or omissions due to any oversight or misinterpretation of a clients' instructions and notwithstanding that such error and/or oversight
was as a result of any negligent or grossly negligent conduct or omission on the part of the printer and the client hereby indemnifies the printer against any and all damages, whether
direct or consequential, which it may suffer as a result of any such error or omission. These conditions shall apply mutatis mutandis whether such instructions are in writing or oral.

8. All copy and other articles submitted to the printer are at the client's sole risk. Neither Accountancy SA and XI nor the printer shall be liable for any loss thereof or damage thereto,
unless such loss or damage is as a result of the grossly negligent conduct or omission of the printer. This indemnity shall apply to all work left on the printer's premises after completion
of an order, irrespective of whether or where specific arrangements for the storage of such work have been made.

9. Where an advertisement and/or insertion has not been inserted or inserted incorrectly as a result of any error or omission by Accountancy SA and XI, Accountancy SA and Xl shall at its
sole discretion, and without in any way admitting or incurring any liability whatsoever, be entitled to place such advertisement and/or insertion in a later edition, or alternatively place
a corrected version of any such advertisement and/or insertion in a later edition.

10. PLEASE NOTE: The advertising rates as shown on this rate card are valid from the February 2012 issue. These rates supersede all previous rates.
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CONTACTS

Editor: Raina Julies
journal@saica.co.za
+27 11 621 6727

Art Director: Ashley van der Merwe
ashleyvdm@saica.co.za
+27 11 621 6651

Publishing Administrator — Editorial: Angel Lelosa
angell@saica.co.za
+27 11 621 6696

Publishing Administrator — Production, Web: Mpho Netshivhambe
mphoh@saica.co.za
+ 27 11 621 6724

Advertising Sales Manager: Eleanor Bowden
eladvert@iafrica.com
+27 11 792 3038

Website/Special Report Sales: Katie Bowden
kbadvert@iafrica.com
+27 11 792 3038

Website
http://www.accountancysa.org.za

eFormat Magazine
http://www.accountancysa.org.za/interactive/

Published by

Publisher: Willi Coates - The South African Institute of Chartered Accountants
Integritas, 7 Zulberg Close, Bruma Lake, 2198
Local calls: 08610 SAICA (72422)
International calls: +27 11 621 6600
www.accountancysa.org.za
WWW.Saica.co.za



