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Every business must answer the 
question, what drives your business? 

And it’s no different for SAICA.

In his column this month, Nazeer Wadee 
talks broadly about SAICA’s strategic 
imperatives and mentions quite proudly 
that the results of the latest MSI survey 
has risen to 84% in the first wave of 
2010. He goes on to say that this is a key 
indication that we are on the right track. 
While we by no means can and will not 
become complacent, it’s encouraging to 
note that you, our most valued members 
find immense satisfaction in our services. 
And it’s this satisfaction that drives 
business at SAICA. To re-iforce this, 
herewith is a letter from a valued member 
of SAICA.

Raina

“Dear Sirs, 

I have been a member of the Institute 
for very many years now, and I find it 
appropriate that I should send you this brief, 
but sincere note of gratitude. 
I was on the Council of the Institute in 
Zimbabwe, and have, some years back now, 
had a fair amount to do with the SA Institute 
of Chartered Accountants on Corporate Law 
Reform issues. Accordingly, I have some 
knowledge of the amount of work done 
by the Institute for its members and the 
maintenance of the Institute’s name and the 
recognition in the international arena.

I place on record both my admiration for the 
work done and my gratitude for what the 
Institute has done for me for over 40 years.

Yours faithfully,
John Kennedy CA(SA)“
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this month’s contributors
Nonkululeko Gobodo outlines the primary objectives of
the BEE policy and the challenges that the current system faces. She 
says that business and entrepreneurs have a role to play to encourage 
active economic participation of black people, adding that the
“tender-preneurs” only create unsustainable jobs.  

Pierre Rabie says that BEE does not deliver on its promise but rather 
promotes enrichment amongst a privileged few. He discusses the 
proposal made by the Democratic Allience of an alternative focused 
on broad-based economic development and excellence. In this article 
he explains why BEE must be scrapped in favour of a more practical, 
sustainable solutions to workplace transformation.

You can now follow ASA on LinkedIn, twitter and the ASA website.

The Driving Issue

Reana Rossouw says that Integrated Reporting as stipulated by 
the new King III has  been dubbed by many as a complex process. 
She decodes Integrated Reporting and explains that the secret lies 
in planning ahead. 
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SAICA’s evolving strategy

To continue best to serve our members and entrench the pre-
eminence of the CA(SA) designation, SAICA revises its strategy 

annually. This is a continuous and imperative process that builds on 
the successes and lessons learned in previous years. The aim of this 
regular reassessment is to stay relevant to you, our members, and 
continually improve the value that we offer you. This year, the revised 
strategy focuses on the following four main areas:

1 Growing skills
One of the major challenges for the future success of South Africa 
is the shortage of skills, particularly financial skills. Our research 
in 2008 estimated the shortfall of qualified staff in the financial 
management and auditing sectors at more than 21 400 (16 000 
accounting technicians and 5 400 chartered accountants). A key 
focus for us at SAICA in the year ahead is to grow the number of 
qualified accountants.  

Accelerating transformation in our profession is a crucial part of this 
focus on growth. Our Thuthuka programmes have already proven 
their worth with participant pass rates exceeding the overall first 
time pass rate in Part I of the 2009 Qualifying Examination (QE I).

We are expanding career awareness initiatives to encourage 
more students to choose our qualification and support applicants 
with bursaries as well as various upliftment programmes. We are 
negotiating with various tertiary institutions to grow the number of 
accredited universities, so that students have even more options.

However, our focus on growth is not restricted to South Africa. As 
part of a global village, it’s not just one of our responsibilities to grow 
into Africa – it’s a key business driver. So we are currently working 
to capacitate the accountancy profession in countries throughout 
Africa.

Our challenge is to provide growth in numbers while still maintaining 
our focus on providing you, our members, with appropriate high 
quality services.

2 Brand excellence
In order to build the CA(SA) brand for the benefit of our members, 
SAICA has embarked on a series of brand promotion campaigns 
across a range of target demographics that include the youth, our 
members and business leaders.

Our campaigns focus on leadership - CAs(SA) are increasingly 
evident,as leaders in the business community and our promotions 
aim to reinforce this concept.

We at SAICA are reaching out to members and the public using 
the latest technologies. Members can benefit from the SAICA 
knowledge base through regular podcasts and review recordings of 
recent seminars. We distribute value-adding content through a broad 
range of programmes on the MCAtv channel on DStv and Summit 
TV and also via Accountancy SA. SAICA can be heard promoting our 
brand through a partnership with Moneyweb that highlights the tax 
skills of CAs(SA) with monthly interviews on radio stations such as 
SAfm, RSG and Lotus FM. We also run regular editorial features in 
The Citizen newspaper and on the Moneywebtax website.

3 Membership satisfaction and delight
SAICA is constantly exploring new ways to deliver exceptional value to 
our members. Look out for the first pilots of value-adding video content 
on our website in the near future. We will cover topical business issues 

with global appeal, providing valuable insight through discussions and 
interviews with top business leaders.

4 Leadership
We have positioned SAICA to play a visible leadership role in our 
economy. As the face of the CA(SA) qualification in South Africa, we 
believe this will entrench the brand as the qualification of leaders. To 
this end, SAICA has pioneered thought leadership in the following 
many areas:
•  SAICA was an active participant in the King Committee responsible 

for the formulation of the King III Report on Corporate Governance.
•  SAICA is one of the founding members of the Integrated Reporting 

Committee (IRC), chaired by Professor Mervyn King, which will 
issue guidelines on best practice in integrated reporting.

•  SAICA’s www.sustainabilitysa.org website offers a leading 
information hub highlighting the latest major sustainability issues, 
standards and guidelines.

•  SAICA and the JSE have established the CFO forum as a space 
where the CFOs of the top 40 JSE-listed companies convene 
to discuss financial reporting standards affecting South African 
business decision makers. 

•  eXtensible Business Reporting Language (XBRL) aims to establish 
a global standard for the communication of financial information 
between businesses and on the internet. SAICA is integral to the 
development process and provides the administration of XBRL in 
South Africa. 

•  SAICA keeps members informed about the latest developments 
in reporting and new areas of assurance – such as assurance on 
sustainability reports. 

•  SAICA engages with government on many levels. Our 
interventions to improve municipal service delivery are already 
showing results and we remain at the forefront of engagement 
with legislators to inform the development of key legislation, such 
as the new Companies Act and taxation Laws.                   

In conclusion, I am pleased to report that the rating of the first wave 
of the SAICA Member Satisfaction Index (MSI) is now standing at 
84% compared to 81% in the first wave of 2009. This is encouraging, 
as it is a key indication that we are on the right track in terms of our 
offerings to you our valued members. However, this does not mean 
we will rest on our laurels, but we will continue to find ways of 
delighting you and, primarily, demonstrating our value to you.  asa

Nazeer Wadee CA(SA) is Chief Operating Officer, SAICA.

WE ARE ExPANDING CAREER AWARENESS 
INITIATIVES TO ENCOuRAGE MORE STuDENTS 
TO ChOOSE OuR quAlIfICATION AND 
SuPPORT APPlICANTS WITh BuRSARIES AS 
WEll AS VARIOuS uPlIfTMENT PROGRAMMES. 
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Title:  Accounting for Sustainability: Practical 
Insights

Edited by:  Anthony Hopwood, Jeffrey 
Unerman and Jessica Fries

Publisher: Earthscan

Not surprisingly, the foreword in this book 
is by HRH The Prince of Wales. He is, after 

all, the creator and founder of the Accounting 
for Sustainability Project (A4S), the architect of 
the Connected Reporting Framework. And that 
is what this book is all about: connected - or 
integrated - reporting.

A4S was set up in 2004, recognising the role 
that accountants can play in ensuring that 
economic development is sustainable – that 
it’s not achieved at the cost of long-term 
severe degradation to the environment and/or 
social structures. 

A4S’s Framework, which stems from 
working with over 200 companies and 
public-sector organisations, reflects steps 
to:
•  embed sustainability considerations into 

an organisation’s strategy and operational 
decision-making; and

•  report all aspects of organisational 
performance in a connected, concise and 

consistent manner, reflecting its strategy 
and the way it’s managed.

The book comprises ten case studies of well-
known companies, such as BT, Aviva, HSBC 
and Sainsbury’s, showing their application 
of the A4S guidance and the sustainability 
lessons they’ve learnt along the way. 

The case studies offer practical insight into 
how other companies are dealing with the twin 
tasks of embedding sustainability into their 
business and of linking financial performance 
to sustainability impacts.

I should imagine the case study that will garner 
much attention is that of Danish pharmaceutical 
company Novo Nordisk. This group has 
produced an integrated report since 2004, 
and reporting experts the world over are now 
trekking to Denmark to seek the group’s view 
on how to achieve an integrated report. In the 
growing arena of integrated reporting, Novo 
Nordisk is seen as the one to beat (or copy).

Given South Africa’s current fixation on 
integrated reporting, this book will be a 
useful read for those wanting to improve 
their company’s sustainability focus or those 
starting out on the journey. 

What also bears mention is that A4S, along 
with the Global Reporting Initiative, is one 
of the key founding members of the new 
International Integrated Reporting Committee, 
which is working towards creating a generally 
accepted framework for integrated reporting.  
And that makes this book doubly relevant. asa  

SAICA members will receive a 20% discount 
when ordering the book through Earthscan at 
www.earthscan.co.uk using the voucher code 
SAICA.

Reviewed by Leigh Roberts CA(SA)

Accounting for Sustainability Practical Insights

Now in its twentieth edition, the Professional Tax 
Handbook provides tax professionals with:  

•	 a	consolidated	and	accessible	record	
	 of	relevant	tax	legislation

•	 all	the	amendments	made	during	the	tax	year

•	 the	full	text	of	all	proposed	amendments	

•	 a	list	of	all	advance	tax	rulings

•		effective	dates	of	all	legislative	amendments

Format:	Print,	soft	cover,	two	volumes
ISBN:	9780409076974

PROFESSIONAL TAX HANDBOOK 2010/2011
ACCURACY		I  CLARITY		I  VALUE

There’s no comparison

Order	your	copy	of	the	Professional Tax Handbook 2010/2011	TODAY.	
Simply call 0860 765 432 or visit www.lexisnexis.co.za RS005/10

NEW

NEW

Title: Corporate Governance Third Edition
Edited by: By Tom Wixley & Geoff Everingham
Publisher: Siber Inc CC

This valuable book is a practical and up-
to-date guide on the implementation of 

corporate governance principles. It also links 
the governance principles to other legislation 
such as the Companies Act No 71 of 2008. 
The book is a must for any company director. 

The authors of the book, Tom Wixley and 
Geoff Everingham, write with authority 
having a vast amount of experience and 
knowledge in corporate governance 
consulting, as well as serving on the boards 
of various public companies..  

The book covers governance in large 
organisations, specifically listed entities, but 
also includes chapters on the application of 
governance principles in private businesses 
and smaller organisations, as well as the 
public sector. This is an important addition, 
as the latest King Code (King III) has been 

expanded to include all entities, whereas 
previously it was only applicable to listed 
companies and public sector enterprises.  

There is a chapter discussing one of the 
important new requirements of King III, that 
of integrated reporting, where sustainability 
performance disclosure is integrated with 
financial performance in the annual report. 
The authors refer to the characteristics of 
the disclosures contained in King III and give 
their views as to what should be disclosed 
and how.

If you are a new director appointed to a 
board of directors for the first time, this book 
can provide you with the basic information 
you need to fulfill your role in a responsible 
manner. It covers both the common law 
duties of a director and the statutory duties 
in terms of the Companies Act, 2008 and the 
Securities Services Act, 2004.

The book is a handy addition to your 
book collection and is easy to read and 

understand. It describes the King III principles 
and provides examples of real-life situations 
of how the principles were applied. An added 
advantage is that a copy of the King Code 
is included, as well as a draft questionnaire 
for assessing boards, committees and 
directors. asa  

Reviewed by Juanita Steenekamp CA(SA).

Corporate Governance
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lexmark review
The new range of Lexmark machines define 
the meaning of state of the art office print 
equipment. Over the past month we have 
had the opportunity of making use of the 
Lexmark Platinum Pro905, Business Class 
Wireless 4-in-1. This printer has a sleak 
and impressive look but also proves to be 
efficient and useful to all small size printing 
requirements any business may have.
 
The printer has a 4.3 inch (109 mm) Colour 
WQVGA touch screen display with screen 
saver and has colour copying, colour 
printing, colour scanning  and faxing 
capability. All this in a compact package to 
fit on any desk top making the business 
day more productive especially when 
stuck at ones desk all day and no time to 
run between different machines at various 
different locations in the office.
 
The Lexmark Platinum Pro905 has a list of 
reasons why any business person in the 

office or even working from home should 
really consider when looking for a top end 
compact printer.
 
•  Productivity: Get the power to simplify 

complex tasks with SmartSolutions 
technology

 
•  Reliability: 5-year guarantee means you 

get a product designed to last
 
•  Convenience: Includes 100XL individual 

cartridges for 3X more pages
 
•  Quality: Vizix print technology provides 

sharp text and vibrant images
 
•  Versatility: Expanded freedom of 

advanced wireless-n or Ethernet 
connectivity 

 
•  Efficiency: 2nd tray included for 300-

page input capacity

WinA Lexmark Platinum 
Pro905 printer

The first 100 people to 
email the name Lexmark to 

journal@saica.co.za 
will be placed into a draw 
and stand a chance to win 

the Lexmark Platinum Pro905 
printer which was reviewed by 

Accountancy SA.
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experience assessed for membership. 
“AAT(SA) qualifications and membership 
are solid proof of a commitment to keeping 
skills up-to-date and actively helping to 
raise workplace performance standards,” 
says Zimmelman. “An ongoing relationship 
with AAT(SA), gives professionals support 
throughout their careers, and helps them to 
achieve the recognition they deserve.” 

Full membership of AAT(SA) carries with 
it the many advantages of a professional 
body of international repute. These include 
a massive support network for sharing 
knowledge and providing encouragement, 
as well as access to a range of events, 
magazines and online materials. The 
association has also developed a range of 
tailored services as part of its support for 
continuing professional development.

Not only do accounting technicians benefit 
from AAT(SA) membership but so too do 
prospective and existing employers – it allows 
them to recruit with confidence and provides 
a means to expand employees’ skills and 
knowledge, thus enhancing their contribution 
to the business.

“We aim to put AAT(SA) at the heart of 
business in South Africa,” says Zimmelman. 
“Study for our qualification and membership 
of a professional body will help staff to 
develop their skills and knowledge in a 
structured way that, in turn, will make 
financial teams more effective.”

To find out more visit www.aatsa.org.za or 
call us on (011) 621 6888 to discuss how 
AAT(SA) can help your business. asa

Steven Drew is Brand Strategy Manager, AAT.

A strong cadre of accounting technicians 
is essential for the successful financial 

management of organisations of all sizes 
and across all industries. Thanks to the 
establishment of the Association of 
Accounting Technicians of South Africa 
[AAT(SA)], local businesses and government 
organisations have access to a respected 
professional body for training, development 
and career-long support for accounting 
technicians. 

AAT(SA) was established in 2008 as a joint 
venture between SAICA and AAT.

Dedicated to raising the standard of learning 
and development in finance and accounting, 
AAT(SA) offers a qualification (recognised in 
over 90 countries worldwide) at the following 
three levels on the National Qualifications 
Framework (NQF):
•  AAT(SA) Certificate (NQF 3) : Double 

entry bookkeeping, management 
processes, use of manual and 
computerised accounting systems and 
work with ledgers.

•  AAT(SA) Advanced Certificate (NQF 
4): Preparation of final accounts for sole 
traders and partnerships, cost accounting 
records and preparation of reports and 
returns. 

•  AAT(SA) Diploma (NQF 5): Full range 
of accountancy skills as well as personal 
taxation and business tax in accordance 
with South African legislation. 

In addition to helping students develop their 
technical abilities in accounting and finance, 
the qualification also includes modules 
designed to build communication and 
interpersonal skills. 

Natalie Zimmelman, Business Development 
Manager of AAT(SA), says not only do the 
programmes develop employees’ skills, 
but also serve to verify their professional 
credentials, status and competence 
beyond all doubt. “We need to ensure that 
competency and professional ethics are 
not limited to chartered accountants, but 
extend throughout the whole of the finance 
team. The difference between this and other 
accounting technician training programmes 

isn’t so much in the content as in the way we 
assess people and, therefore, the way we 
teach them.”

As a competence-based qualification, 
students don’t simply learn what to do; they 
also learn why and, therefore, the importance 
of accurately capturing and conveying 
information. “Having finance staff trained to 
market-recognised standards brings several 
tangible benefits, including the readiness 
to take on responsibilities beyond their 
normal job descriptions and an ability to 
process accounts thoroughly, and critically 
scrutinise documents and submissions from 
departments other than their own,” she says. 
“They’re also more able to take the initiative, 
identify and correct mistakes quickly and 
easily, and work with greater pride and 
professionalism.”

AAT(SA) has accredited a number of local 
training providers to offer the international 
AAT qualification and customise it according 
to local needs when required. All learners 
write the same international examination, 
irrespective of how the programme has been 
customised. It is available through a variety of 
tuition mechanisms: part-time, full-time, in-
house, class-based and distance learning. As 
a registered learnership, the AAT qualification 
enjoys all the benefits of SETA funding, tax 
rebates and government incentives. 

Another benefit to acquiring the AAT(SA) 
qualification is professional membership of 
AAT(SA) and the recognition, professionalism 
and networking opportunities that come 
along with that. Accounting technicians 
who do not have the AAT(SA) qualification 
but who seek professional recognition can 
apply to have their prior learning and work 

saica news

Skilled Accounting Technicians: 
The heart of sound financial management
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ACCOUNTING

Interaction between the income tax 
standard and the proposed dividends tax

Background
On 18 June 2009, an article entitled ‘New 
dividends tax legislation likely to impact 
deferred tax assets recognised on STC 
credits’ was published in Communiqué. This 
was issued in light of the proposed dividends 
tax, which will replace STC and will be levied 
on shareholders as opposed to on companies. 

Although the dividends tax section has been 
drafted in the Taxation Laws Amendments 
Act, 2008, it has not yet been given an 
effective date. Further drafting changes have 
been incorporated in the recently released 
Draft Taxation Laws Amendments Bill, 2010, 
and no effective date has been prescribed. 
STC will operate in its current form until such 
time as the dividends tax is legislated with an 
effective date and will apply to all dividends 
declared before the effective date. 

Substantive enactment in terms of IAS 
12(AC 102) – Income Taxes

The draft tax legislation has still not 
been finalised, and there is uncertainty 
regarding the effective date and transitional 
arrangements of the dividend tax.  It is 
unclear whether any transitional relief, which 
will permit the use of previously unused STC 
credits, will be provided to the company or 
to its shareholders. As a result of uncertainty 
regarding the timing and transitional 
provisions of the proposed dividends tax, this 
draft tax legislation is not considered to be 
substantively enacted at this stage.  

Recoverability of deferred tax assets

Companies should assess the recoverability 
of deferred assets at the end of each 
reporting period. This would include 
assessing whether continued recognition 
of a deferred tax asset associated with STC 
credits is appropriate. Due to the uncertainty 
regarding the implementation of the proposed 
dividends tax, it should be taken into account 
in establishing whether it is probable that the 
STC credits can be used. The charge relating 
to any write down of existing deferred tax 
assets should be recognised in profit or loss, 
as that is where the originating credit was 
recognised.

Withdrawal of Statement of GAAP for 
SMEs

At its meeting held in August 2009, the 
Accounting Practices Board (APB) approved 

REGULATED INDUSTRIES

EXCHANGE CONTROL

The Exchange Control Department of the South African Reserve Bank (EXCON) issued the 
following Exchange Control Circular:

Circular No. 31/2010 - Financial Surveillance Department

Authorised Dealers are advised that the name of the Exchange Control Department of the South 
African Reserve Bank will be changed to the Financial Surveillance Department of the South 
African Reserve Bank with effect from 2010-08-02.  The name change has necessitated the re-
issue of the Exchange Control Rulings.

Replacement pages of the amended Exchange Control Rulings as well as copies of the Exchange 
Control Circulars can be requested from SAICA through our query system on www.saica.co.za. 

TAXATION

Section 12H (Learnership Allowance): Interpretation of the effective date

Section 12H of the Income Tax Act, No. 58 of 1962, was substituted by section 23 of the 
Taxation Laws Amendment Act, No.17 of 2009. The new section 12H applies in respect of 
years of assessment ending on or after 1 January 2010. In this regard, SAICA received written 
confirmation from SARS that the substituted section 12H applies also to existing contracts that 
were entered into before 1 January 2010.

for issue the International Financial Reporting 
Standard for Small and Medium Entities 
(IFRS for SMEs), issued by the IASB, as a 
Statement of Generally Accepted Accounting 
Practice: IFRS for SMEs. The APB decided 
that the Statement of Generally Accepted 
Accounting Practice: IFRS for SMEs should 
be applicable to entities whose financial 
statements were authorised for issue after 
13 August 2009. Entities that were applying 
Statement of GAAP for SMEs, which was 
the IASB’s exposure draft on IFRS for SMEs 
approved by the APB for use in South Africa 
in 2007, were permitted to apply the Standard 
for year ends up to and including 31 August 
2010. As a result, the Statement of GAAP 
for SMEs would be withdrawn for financial 
periods ending after 31 August 2010. This 
serves as a reminder of that fact.

For more information on this withdrawal refer 
to Circular 2/2009 – Statement of GAAP: IFRS 
for SMEs, which can be downloaded from the 
SAICA website.

Guidance on accounting for production 
stripping costs

This draft Interpretation, issued by the IFRS 
Interpretations Committee, is aimed at 
addressing the diversity that exists in practice 
on how to account for production stripping 
costs. The draft Interpretation, issued in South 
Africa as ED 289, can be downloaded from 

the SAICA website. The deadline for comment 
to the IASB is 30 November 2010.

Exposure drafts issued by the International 
Accounting Standards Board (IASB)

•  Insurance Contracts. This joint IASB 
and US Financial Accounting Standards 
Board (FASB) project provides a coherent 
principles-based framework for the 
measurement of insurance contracts 
and for the presentation of income and 
expenses resulting from those contracts. 
The exposure draft has been issued in 
South Africa as ED 286.  The deadline for 
comment to the IASB is 30 November 
2010.   

•  Leases. This exposure draft issued by the 
IASB is intended to promote a consistent 
approach to lease accounting for both 
lessees and lessors. The exposure draft 
has been issued in South Africa as ED 
288. The deadline for comment to SAICA 
is 25 November 2010.

•  Removal of Fixed Dates for First-time 
Adopters: Proposed amendments to 
IFRS 1. The exposure draft was issued in 
South Africa as ED 290. The deadline for 
comment to the IASB was 27 October 
2010.

The above exposure drafts and the related 
IASB press releases can be downloaded from 
the SAICA website. 
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Is BEE investment an enhancer 
or a deterrent  

The Broad-based Black Economic Empowerment Act of 2003 mandate 
is to establish a legislative framework for the promotion of black 

economic empowerment (BEE). The corporate environment has been 
challenged to focus on investments that will assist in redressing the 
inequalities of the past. Depending on the level of strategic focus, BEE 
investment encompasses employment equity, skills development, 
ownership and socio-economic development.
 
A lot has been written about BEE investments. We all agree that these 
investments have benefited only a few. BEE investments address only 
one aspect of economic transformation, which is ownership. We need 
other elements of transformation to also come into play, which are, 
poverty alleviation, job creation and economic growth, which will change 
the lives of the majority of our people. The one thing that is lacking is a 
clear national vision on economic transformation that  is communicated 
and understood. A vision that will drive policies, strategies and 
behaviour. 

South Africa is in a process of rebuilding after centuries of exclusion of 
the majority of its citizens from equitable economic participation. We 
need to understand as a country that reversing the inequalities of the 
past is not something that will be achieved overnight, it is a process. It is 
critical that we lay the right foundation today that will ensure that all our 
economic transformation objectives are achieved.

What we need is an emergence of black entrepreneurs to create much 
needed jobs. The current Broad-based Black Economic Empowerment 
(B-BBEE) codes of good practice should be directed at achieving this 
goal. They are presently all about compliance, instead of being about 
creating sustainable black enterprises that will in future grow from small 
and medium-sized to big businesses. The intention of these codes is 
not to create small black businesses that will forever be dependent on 
established business. Due to the lack of a clear national vision, our BEE 
policies are having unintended consequences and creating unfortunate 
behaviours. I will share what I have observed.

The ownership aspect of economic empowerment has created a few 
millionaires and even billionaires. These are people that happen to be our 
highly gifted business leaders, who are able to navigate the political and 
economic landscape. These riches were acquired with minimal effort. 
These individuals have now achieved their life goals. The result is that 
these people, who have been educated and trained with the resources 
of this country are lost to the efforts of economic development. They 
now spend their time playing golf and having pet projects. These are the 
people who should be leading the country’s drive towards economic 
transformation. 

They should be ploughing their riches acquired towards pursuing their 
own visions and establishing sustainable black businesses. They should 
be using their skills to develop others, who will be the next generation 
of black business leaders. I imagine that was the intended purpose of 
BEE investments. Economic transformation is not a dash to glory but a 
process that will take a long time to achieve, calling for laying the right 
foundations today. The unintended consequence is that a new culture is 
emerging, that of not having to work hard to get riches. 

People are now looking for easy ways of getting riches. Those who do 
not have the political connections to get BEE deals are opting for an 
opportunity to sit on company boards. Young black professionals are 
leaving their jobs and pursuing a career of sitting on boards. Again, these 
business leaders are being taken out of active operational employment. 
Do not get me wrong, I appreciate the need for black people to sit 
on boards and to influence established businesses. We are, however, 
at a developmental stage as a country; we need more people being 
trained at the coal face of operations of various sectors. These are the 
people that will be positioned to start businesses in those sectors in the 
future because they have been trained and have developed confidence. 
Developed countries have achieved success  out of a culture of hard 
work and self discipline. In years to come, we are going to be held liable 
for this new emerging culture of easy opportunities.

The other unintended consequence of B-bBEE codes is to squeeze 
emerging businesses out of the market. The codes only differentiate 
between small businesses and all other businesses. They do not 
differentiate between emerging and established businesses. As a 
leader of an emerging business, this is something with which I now 
have to deal. Emerging black businesses have lost their competitive 
advantage.  All businesses are now BEE companies as they comply 
with the B-bBEE codes. It is very easy for established businesses 
to achieve these codes in the areas of preferential procurement, 
enterprise development and social development. 

Businesses such as ours are operating businesses that have been 
around for at least twenty years. We have been able to make the 
transition from small businesses to medium-sized businesses because 
of the country’s BEE policies. We are positioned to make the transition 
from medium sizes to big businesses. To be able to do that, we need 
courageous visionary leaders that will usher in a new era of black 
economic empowerment.  

The most unfortunate consequence of our BEE policies is in the 
creation of tender–preneurs. Preferential procurement gives the 
country an opportunity to create sustainable black businesses. 
Such opportunities should focus on creating black businesses that 
are specialising in various sectors of the economy; businesses that 
will grow and mature over time and make the transition from small 
businesses to big businesses, giving black people an opportunity to 
lead in various sectors of the economy, and to play a meaningful role in 
the economy. Instead, we are creating experts in tenders, and we are 
fuelling corruption. asa

Nonkululeko Gobodo CA(SA) is the Executive Chairman of Gobodo 
Incorporated.

ECONOMIC TRANSfORMATION 
IS NOT A DASh TO GlORy BuT A 
PROCESS ThAT WIll TAKE A lONG 
TIME TO AChIEVE.
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Broad-based Economic Empowerment is an economic and moral 
imperative for South Africa. If correctly implemented, it can 

redress the imbalances of the past and pull more people into the 
economy. It will also stimulate competition, improve our skills and 
productivity, raise our domestic investment levels, reduce poverty, 
increase employment and broaden our tax base.

Thus far, Black Economic Empowerment (BEE) has largely achieved 
symbolic goals by getting more blacks into boardrooms. This has 
been transformational for the individuals involved and it has changed 
the face of corporate culture for the better. It has also helped 
enlarge the still nascent African middle-class. The virtue of this 
top-down approach has been to create a wedge in the “old boys” 
networks that have dominated South African businesses for so long. 
Black talent can now join the enterprises from which they were 
previously denied. 

Furthermore, BEE has encouraged black youth to dream that they 
too can become titans of industry and masters of the market. It has 
created an atmosphere of great expectation amongst the previously 
marginalised.

What’s wrong with BEE
While this approach has much merit, it is both too narrow and 
too short-sighted. For BEE often fails to empower people beyond 
the boardroom. It focuses too much on the company ownership 
element of transformation, to the exclusion of more broad-based 
principles like skills training and social development. This means that 
only a small (and often politically-connected) elite really benefit. The 
majority of the poor remain disempowered.

Consider this: Despite more than R150 billion worth of BEE deals 
being undertaken, more than 40% of our population still lived on 
less than R370 per month. So, yes, there is a commitment from 
the state and industry to empower citizens, but their activities 
are misguided and ineffective. BEE, and its updated version 
B-bBEE, has not produced broad-based outcomes. Indeed, on 
numerous social welfare indices – infant mortality, employment, 
competitiveness, etc. – our country has steadily declined over the 
past 15 years.

The Alternative: Broad-based Economic Empowerment (B-bEE)
We need to focus on the “broad-based” majority who are not just 
“previously disadvantaged”, but currently disadvantaged as well. 
For too often BEE ends up further enriching a small elite, while the 
majority remains poor.

Hence the alternative should be to focus on broad-based 
empowerment initiatives, assuring that all marginalised people are 
beneficiaries. By focusing on people’s current level of deprivation, 
rather than just their racial identities, we can more effectively target 
those that require empowerment. For the incorporation of the poor 

Empowerment through Excellence: 
beyond the BEE scorecard

into the formal economy is paramount. It will raise their standard of 
living and enable them to achieve the financial independence they 
desire. That should be the goal.

How B-bEE would work: a hand up, not a hand-out
First of all, B-bBEE needs to start at Sub-A, not when people 
simply need jobs. Many people receive poor education in our public 
schools, and then they often lack the skill to compete in the labour 
force. Their marginalisation is complete by the time they leave 
school. This makes it difficult for companies to hire workers for 
whom the current BEE system is of little value. Thus the creation of 
a high-quality education system is the foundation of long-term and 
broad-based economic empowerment.

Second, rather than focusing so much on company ownership 
as a measure of progress, we need to consider a whole suite of 
incentives. We should:
•  offer wage subsidies to B-bEE compliant employers
•  extend the Expanded Public Works Programme so as to up-skill 

workers
•  give opportunity vouchers to first-time job-seekers, making them 

more attractive to employers who will get a tax break for hiring 
and training them

•  simplify labour and tax regulations so that companies can hire and 
fire with greater ease

•  eliminate the skills development levy, which is more punitive than 
productive

Perhaps, most importantly, the importance of on-the-job training 
must be stressed. This requires the private sector to get on-board 
with skills development. This would allow companies to determine 
the skills that are needed for their industry rather than relying on the 
inefficient SETA system to determine the skills to get taught. On-the-
job training creates greater trust between employers and employees, 
reducing the friction that currently characterises their relationship.

Beyond Affirmative Action: reflections on our low-trust society
Up to now, Affirmative Action (AA) has been a crucial means by 
which companies have tried to fulfil their BEE obligations. This often 
creates a narrow and cynical approach to incorporating marginalised 

DESPITE MORE ThAN R150 BIllION 
WORTh Of BEE DEAlS BEING 
uNDERTAKEN, MORE ThAN 40% Of 
OuR POPulATION STIll lIVED ON 
lESS ThAN R370 PER MONTh.
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groups into business. Firms are basically encouraged to use 
people to meet some external racial requirement. Thus they are 
not expected to seek out young talent for the sake of developing 
them through extensive skills-training and mentoring programmes 
or apprenticeships. They’re ironically encouraged to be seen as 
bit players, not as integral to the firm’s identity as a successful 
enterprise.

This isn’t what BEE intended. But it is the inevitable result of a 
system that enforces demographic change at the expense of 
broad-based excellence. Workplace integration and economic 
empowerment will occur more rapidly and successfully if we put 
an emphasis on educational and training excellence prior to job-
seekers entering the workforce, and continued training once they’re 
employed. 

Empowerment without Excellence Disempowers
Ask yourself this: when was the most recent time you heard 
government talk about the relationship between excellence and 
economic empowerment? When has government ever talked about 
excellence?
Considering how dysfunctional our schools and public services are, 
we know that we will never achieve our massive socio-economic 

goals without focusing on quality. We often confuse change with 
progress, but, in reality, if we don’t insist on high standards across 
the board – in governance, education, and work – the marginalised 
will simply remain numbers on a BEE scorecard. They will not 
possess the knowledge, capacity and confidence necessary for 
getting a job based on merit, nor starting their own business with 
the skills they’ve acquired.

Put plainly: BEE is far too unimaginative and timid to empower the 
majority of our citizens. It requires nothing of our teachers, unions, 
or government ministers. It places the burden of transformation on 
private businesses that are trying to compete against nimble global 
rivals that are free to focus totally on quality and excellence.

South Africa can become a powerhouse of economic growth 
provided government creates an environment where individuals – 
irrespective of race or creed – are able to empower themselves. This 
requires breaking out of our scorecard straight-jackets and pursuing 
excellence in a meritocratic society. asa

Pierre Rabie, BA (Hons), MPhil (Cum Laude), is the Deputy 
Shadow Minister of Economic Development for the 
Democratic Allience.

AffIRMATIVE ACTION hAS BEEN A CRuCIAl 
MEANS By WhICh COMPANIES hAVE TRIED 
TO fulfIl ThEIR BEE OBlIGATIONS. ThIS OfTEN 
CREATES A NARROW AND CyNICAl APPROACh 
TO INCORPORATING MARGINAlISED GROuPS 
INTO BuSINESS.
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At a meeting held between former 
President Thabo Mbeki and the 

Presidential Black Business Working Group 
(PBBWG) in August 2006, government and 
black business representatives agreed to do 
a first Baseline study of the state of BEE. The 
study was subsequently commissioned from a 
tri-lateral agreement between the Presidency, 
The Department of Trade and Industry and 
PBBWG. 
 
There is a dire need for a baseline survey of 
the current state of B-BBEE in the country 
that includes 2nd and 3rd tier companies. A 
major study is still required on how the various 
sectors of the economy, including the public 
sector, are progressing or not on B-BBEE. This 
will enable interest groups; policy makers and 
the country as a whole to track the nature and 
extent of progress on B-BBEE over the next 
decade. 

Perceived constraints to B-BBEE Progress 
- Top 3 Distribution of agreement ratings 
(Graph 1 to the right bottom of this page) 

The Top three perceived constraints to B-BBEE 
progress (amongst a list of 33 factors tested) 
are Benefits of BEE only to a small privileged 
black group (33.6% fully agree); Skills 
shortage (36.1% fully agree) and High staff 
turnover of black staff.

If the agreement portion of the scale (more 
than 50 out of 100) is taken into account, 
the agreement percentages for the three 
factors are: 

• Small privileged black group = 66.2% 
• Skills shortage = 65.3% 
•  High turnover of black staff = 65.4% (See 

Table 1 on the next page for remaining 
seven factors in top 10) 

Perceived contributing factors to B-BBEE 
progress - Top 3 Distribution of agreement 
ratings (Graph 2 at the bottom of this page)

It is significant to note that the top three 
factors (out of 20 contributing factors tested) 
seen as contributing most to B-BBEE progress 
are all of a regulatory nature. It is encouraging 
to report that the economic imperative (the 
need for a profound restructuring of the 
economy) is within the top five contributing 
factors with 69.5% agreement. 

Conclusions 
•  Across the board, a low level of progress 

for targeted business entities in the 
February B-BBEE Codes of Good Practice 
(all companies with an annual turnover of 
over R5 million per year). 

•  National Scorecard equivalent of Level 
8-compliance (33.93 score on the Generic 
scorecard). 
•  Government = Composite score of 88.4 

(Level 2-compliance) 
•  Large Business = Composite score of 

37.02 (Level 8-compliance) 

•  Medium Business showed the 
best progress with B-BBEE, (Level 
7-compliance = 40.98 points) 

•  Small Business = Level 8 with a score of 
30.15 

•  Previous focus on narrow based application 
of BEE contributed largely to Element 
1 (Ownership) with the highest level of 
points progress 60.3% shown at a national 
level (represents an average level of 
15.13% Black ownership against the target 
of 25.1% Black ownership). 

•  Second best progress - Element 4 
(Skills Development) with 43.8% of 
the targeted points achieved by South 
African companies. Can be ascribed to the 
financial benefits available to companies 
in terms of skill levy claims against skills 
development plans implemented. 

•  A concerning conclusion was the fact 
that enterprise development scored the 
lowest progress against targeted points 
to date (only 12.2% achieved). This may 
be ascribed to many small and medium 
enterprises adopting a wait-and-see 
approach and therefore not working 
towards “scoring points” for enterprise 
development. 

•  It is concluded that companies have 
started with the elements of B-BBEE that 
had the most direct benefits in terms of 
ownership and skills development, whilst 

BEE Baseline study
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especially amongst small enterprises.  
A definitive pull-strategy is needed 
to communicate effectively the 
wide ranging initiatives available to 
achieve significant progress in the 
implementation of B-BBEE. 

•  The gearing effect of mass industry 
education in the principles and benefits 
of Broad-Based Black Economic 
Empowerment will provide the trigger 
for acceleration in the progress made 
in reaching the B-BBEE targets set for 
business.  

•  In the findings it was clear that a 
communication programme about the 
Codes should address the following 
perceptions and perceived constraints: 
•  The perception that “Employment 

equity and skills development alone 
will not drive job creation”. 

•  The low levels of initial capital 
endowment of the black business 
community 

•  The perception/belief that “BEE is 
only important to secure Government 
business (tenders)”. 

•  Chicken and egg situation on 
procurement issues (i.e. slow 
progress made by suppliers to 

the indirect strategy of empowerment 
was largely ignored by many companies. 

•  Strategic perspective shows that push 
factors contributed most towards 
current levels of progress achieved in 
B-BBEE. The following push factors are 
mostly regulatory in nature: 
• the new South African Constitution, 
• the Employment Equity Act, and 
•  the Broad-Based Black Economic 

Empowerment Act 
•  Lack of pull factors contributing to 

progress in B-BBEE, conclusion is 
based on the following three perceived 
constraints to the progress of B-BBEE: 
•  The perception that BEE only 

benefits a small group of black elite; 
•  The general perception of skills 

shortage of suitably qualified black 
job entrants; and 

•  A high turnover of black staff 
employed. 

•  Need for communicating and promoting 
national initiatives: 
• accelerated skills development, 
•  the improvement of throughput of 

training and educational institutions 
with regard to black qualified 
candidates, and 

•  an improved understanding of the 
diverse range of empowerment 
initiatives that is acknowledged in 
the Codes. 

•  Most companies debate issues around 
ownership, management control and 
employment equity => companies need 
to be convinced of the benefits of: 
•  human resource empowerment 

(especially through elements 3 & 4), 
and 

•  indirect empowerment through 
Enterprise development and Socio-
economic Responsibility. 

Recommendations 
•  No more wait-and-see excuses for 

companies. 
•  In order to effectively address the 

natural tendency of companies to 
choose easy-to-achieve elements of the 
scorecard, it is recommended that the 
broad-based principles of the published 
codes be widely communicated and 
promoted to large, medium and small 
enterprises across all industries. 

•  A general lack of understanding and 
knowledge was clearly identified, 

become compliant impacts on 
procurement-based compliance). 

•  The presence of fear of white 
businesses around the impact of 
BEE on their businesses and the 
economy. 

•  The lack of practical understanding 
of the short-term and long-term 
benefits of the code and its 
objectives 

•  The perception that “Forcing B-BBEE 
disregards the economic flow-
through principle” 

•  Direct and indirect fronting practices 
•  Indirect cost of regulation-time that 

managers spend on dealing with 
compliance issues and the total cost 
of compliance 

•  The lack of a common understanding 
of what is meant by black economic 
empowerment 

•  Inadequate financial support for 
B-BBEE to organisations 

•  Lack of support and development of 
black owned enterprises 

• The complexity of the Codes. asa

Prof Adré Schreuder, MCom (UP), DCom 
(RAU) is the Managing Director of Consulta. 

Constraints % Agreement (>50 out of 100)

C.24 BEE benefits only a small minority of privileged 
black individuals

66.2%

C.22 High turnover of black people in business 65.4%

C.23 Skill Shortage 65.3%

C.8 Employment equity and skills development alone 
will not drive job creation

64.9%

C.26 The low levels of initial capital endowment of the 
black business community

63.2%

C.33 The perception/belief that BEE is only important 
to secure government business (tenders)

62.1%

C.25 Chicken and egg situation on procurement issues 
(i.e. slow progress made by suppliers to become 
compliant impacts on purchasing organisation’s own 
compliance) 

61.3% 

C.13 The presence of fear of white businesses around 
the impact of BEE on their businesses and the economy 

60.7%

C.32 The lack of practical understanding of the short- 
and long-term benefits of the codes and its objectives

60.6%

C.10 Forcing B-BBEE disregards the economic flow-
through principle

60.0%

Table 1
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Licensed Financial Services Provider

Old Mutual 
Greenlight 
Business 
Cover
Keep your business running when 
you’re laid low

Many of us dream of becoming entrepreneurs, not 

just because working for someone else can be 

sti⇑ ing, but because we want to build up a business 

for our family to take over one day.

Even so, starting your own enterprise can seem 

daunting and risky.

Successful entrepreneurs will tell you that their 

friends and relatives have called them reckless (or 

worse!) for giving up the predictable stability of 

employed life in favour of higher risks and rewards.

Those critics may have a point. About 80% of new 

businesses fail in the ⇒ rst year.

Yet small, medium and micro enterprises (SMMEs) 

still contribute more than 40% of South Africa’s 

GDP and employ more than half of the private 

sector work-force.

With around 80% of new jobs in the world being 

created in SMME sector, your efforts play an active 

and important role in promoting South Africa’s 

economic growth.

Obviously your prime motivation in starting a 

business is to generate sustainable pro⇒ ts, so you 

need to deal with the risks that may threaten its 

future.  Risk is a reality in any business, so risk 

protection should feature high on your agenda.

Take effective action when considering the ⇒ nancial 

consequences that potential threats will have on 

your business. Apart from those risks unique to 

each particular enterprise, a business’s ability to 

survive, or absorb ⇒ nancial blows will be determined 

by what systems are in place to mitigate risks. 

Don’t wait for disaster to strike. Be proactive and 

assess each area that involves risk. Add a special 

risk management section to your business plan, 

listing potential risks and possible solutions.

Business Solutions may include:

• Business Contingency Cover, which allows your  

 business to take out insurance on the life of 

 an individual who stands surety for the business’s  

 debts, giving essential backup for loan   

 repayment on death or disability of the insured.

• Keyperson Cover, which provides the money 

 needed to overcome unplanned business 

 expenses caused by the death or disability of a 

 key person in your business.

• Buy and Sell Cover, which enables business 

 owners to insure each other’s lives in order to 

 buy out a deceased or disabled owner’s share 

 of the business.

• Business Overheads Replacer, which ensures 

 that business overheads are paid for when the 

 owner becomes temporarily disabled – 

 remember no work means no pay.

At Old Mutual we have been helping entrepreneurs 

do great things for 165 years. Our GREENLIGHT 

for Business Cover is designed to offer bene⇒ ts 

created speci⇒ cally with business owners in mind.

Speak to your Old Mutual ⇒ nancial adviser or your 

broker about Greenlight and enjoy ⇒ nancial peace 

of mind. 

Contact us at 0860 WISDOM (0860 947 366) 

or sms GREENLIGHTAC to 32868.

do great things

WE HAVE 165 YEARS OF WISDOM TO INVEST IN YOU

Contact your Old Mutual Financial Adviser or your Broker

0860 WISDOM (947366) I SMS GREENLIGHTAC TO 32868 I SMSs charged at R1 each I www.oldmutual.co.za/greenlight
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With increased interest in financial 
reporting ‘transparency’ and the 

availability of advanced information 
technology tools, there is a greater 
focus on supplying more information on 
a timely basis to external stakeholders.  
eXtensible Business Reporting Language 
(XBRL)  was therefore created to enhance 
the analysis of financial information for 
these stakeholders and improve the 
comparability and consistency of industry 
information. 

Although the creation of XBRL has many 
benefits in the market, it does not come 
without its challenges. Internationally the 
regulatory requirements over XBRL of the 
Securities Exchange Commission (SEC) 
in the U.S, Her Majesty’s Revenue and 
Customs (HMRC) in the UK, Asian stock 
markets and European bank regulators 
are demanding on companies, and these 
requirements will soon be driven in South 
Africa by the JSE. This may result in audit 
committees requiring assurance from 
external/internal assurance providers.

These demands will be onerous in the first 
few years of implementation due to the lack 

of XBRL knowledge; however, with increased 
familiarity and exposure, companies will be 
supported by programmes and guidance, 
which will result in a number of prolonged 
benefits in the future. 

Financial reporting as we know it today has 
evolved from historical financial information 
to integrated sustainability and triple bottom 
line reporting, which has shown to be 
increasingly valuable to both the market and 
the companies themselves. Similarly XBRL 
will also embark on its own journey and 
become more valuable as time passes and 
industry knowledge grows.

A number of information type articles 
have been released explaining XBRL and 
its impact on financial reporting, however, 
this article is aimed at highlighting the 
challenges  and considerations surrounding 
the implementation of XBRL from a practical 
perspective and the possible action plans 
that could be drawn up by companies to cope 
with the vast demands of XBRL.

The first challenge around XBRL is that, 
although many company executives are 
familiar with the fact that XBRL needs to 

Complications surrounding 
xBRl reporting

be implemented, few have any detailed 
knowledge or actual filing experience.  
Companies will therefore have to make 
large investments to train their internal 
stakeholders on both the filing regulatory 
requirements as well as the fundamentals of 
XBRL implementation.

The next thing to consider is timing.  
Companies need to evaluate their position 
regarding their XBRL filing. These positions 
being voluntary filing, mandatory filing, the 
possible application of a dry-run filing or 
shadow filing and lastly, considering whether 
a ‘grace period’ will be used. 

A voluntary programme provides the user 
the opportunity to test the benefits and 
costs of XBRL, and provides feedback on 
any difficulties encountered. The biggest 
challenge with a mandatory filing is that 
companies often do not allow adequate time 
for unplanned issues during the mapping, 
instance creation and submission process. 
The performance of a dry-run involves the 
act of performing a practice run of the 
entire XBRL creation, review and test the 
submission process in preparation for the 
actual filing of XBRL to the regulatory body 
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As XBRL software is relatively immature, it 
is recommended that a full due diligence is 
carried out on potential vendors. Companies 
should also consider consulting with other 
companies on software options.

Whilst the initial application of XBRL is the 
focus area for most companies, another 
challenge is the maintenance needs of the 
XBRL application for future periods. Here, 
the following four main areas need to be 
considered: 
•  Source data - An adjustment to source 

data could impact the additional electronic 
documents created by XBRL. These 
include mapping worksheets, taxonomy 
extensions, instances and XBRL viewer 
reports.

•  External taxonomy - Taxonomies are 
updated annually based on accounting 
updates and developments in XBRL 
technology and, therefore, one needs 
to stay up-to-date on any changes and 
ensure that these are incorporated into 
documentation. These changes could be 
the result of new concepts that are added 
or existing concepts that are changed, 
made redundant or removed.

•  Extensions - These are created for 
financial data that does not match current 
definitions included in the taxonomy. If the 
underlying taxonomy changes, this might 
impact extensions created by the company.

•  Mapping worksheets - Whilst changes are 
made to taxonomies, an entity will need 
to adapt its existing mapping worksheets 
to updated taxonomy concepts and 
definitions, and reconsider the use of its 
current extensions.

A time-consuming challenge in the XBRL 
process involves the actual mapping of 
data. This involves the matching of reported 
financial data to defined concepts within the 
taxonomy, and requires the involvement of 
financial reporting specialists within the entity. 

Key considerations during the mapping 
process involve the following: ensuring 
that the correct taxonomy and version are 
being used; obtaining the involvement of a 
financial reporting expert that understands 
the presentation structures of the financial 
statements, for both the choosing of 
appropriate tags for data and the creation of 

mandatory or voluntary filing? and 
•  Future functionality - What is the future 

need for XBRL in the company?  

Companies should ensure that they have 
the right team, who collectively has the 
correct mix of skills required for an XBRL 
creation. This team should consist of 
both IT technical and financial reporting 
skill sets.  It is also essential that the 
implementation has a project manager that is 
sufficiently knowledgeable on the regulatory 
requirements of the final XBRL submission 
and who can co-ordinate the effort of both 
of these parties and ensure that XBRL is 
incorporated within a company’s existing 
business processes.  

If and when an “in-house” creation 
implementation option is followed, companies 
need to consider and evaluate the XBRL 
software that needs to be implemented. 
When deciding on the XBRL software to 
implement, a list of criteria should be used. 

This list includes: ease of use, cost, training 
and support, ease of integration with current 
systems, platforms and software, review 
and validation requirements, rendering 
capabilities, maintenance, compatibility 
with existing formats, ability to tag in detail, 
XBRL specifications conformance and 
comprehensive compatibility with all aspects 
of the taxonomy. 

and is very useful to avoid potential issues. 
A shadow filing is essentially the same with 
the exception of not actually filing with a 
regulator. 

Companies need to consider and agree 
upon the creation process to be followed. 
A company has two options, an internal “in-
house” creation, which involves the purchase 
of software or an outsourced approach. 
An internal approach involves the company 
preparing the XBRL documents by using 
stand alone XBRL creation software that uses 
existing reporting formats as a source for 
XBRL or, alternatively, using an approach in 
which data is integrated and managed from a 
number of sources to create XBRL. 

Due to the technical complexity of XBRL, 
an initial ‘in-house’ creation might be fairly 
ambitious but will result in the company 
maintaining control over the process and 
provides an opportunity to have an integrated 
reporting system that combines both XBRL 
reporting and the normal financial statement 
reporting. 

An outsourcing approach involves a third party 
provider running the project management, 
tagging and an XBRL creation with the 
company reviewing the results. Whilst this 
has the benefit of experienced third party 
involvement and reduces the risk of errors, 
the company will still need to invest a 
large amount of time ensuring that all final 
documents are correct and that mapping 
worksheets are in line with the company’s 
accounting policies.

 The most common approach currently in the 
international market is for companies to use 
a third party for their first few filings and then 
perform the function themselves after gaining 
experience with XBRL. This decision will 
essentially depend on a few criteria:
•  Control - How involved does the company 

wish to be?
•  Cost - What is the budget set out for its 

implementation?
•  Knowledge involvement - What is the 

company willing to spend on their 
investment in XBRL?

•  Level of effort - Who, internally, can devote 
time to the creation of XBRL?

•  Timing - Is the company preparing for a 

DuE TO ThE 
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extensions where necessary, and finally 
ensuring that multiple data sources are 
up-to -date and consistent.

Another area of the XBRL mapping process 
that needs attention is the use of extensions. 
Currently under XBRL, extensions are used 
to tailor the taxonomies to meet the specific 
reporting requirements of a company. Whilst 
the use of these extensions are necessary 
for company-specific disclosures, they also 
result in a loss of comparability within the 
industry, and therefore companies should 
spend a large amount of time on determining 
when and what to extend.

When opening an XBRL document in an 
internet browser it produces machine 
readable content or mark up language source 
codes only and contains no formatting 
to display the content that they contain. 
Despite the divide between content and 
format, users of the financial statements 
still demand some form of visualisation. The 
most common of these are: viewers; inline 
XBRL and stylesheet transformations. 
A viewer converts the raw XBRL data 

into readable documents online for users. 
Inline XBRL is used for embedding XBRL 
fragments into a HyperText  Markup 
Language (HTML) document, which is the 
computer language used to format and 
display items in a browser when an internet 
page is opened. Alternatively, stylesheets can 
be used to describe how documents need 
to be presented on screen to users without 
interfering with the XBRL application.

The final and most time-consuming 
consideration to ensure a successful XBRL 
filing is that companies need to ensure that 
they understand the regulatory and technical 
demands of XBRL and that adequate energy 
is dedicated to the XBRL creation and 
submission. Companies will need to focus 
on a number of key risk areas throughout its 
implementation, which includes: considering 
the implications of either in-house creation 
or third party reliance; selecting the correct 
XBRL tags; ensuring that all details in the 
financial statements are captured in the 
XBRL documentation; ensuring that the 
XBRL documentation complies with all other 
regulatory aspects; verifying that the XBRL 

rendering reflects the related filing; ensuring 
that the XBRL documentation complies 
with all other regulatory aspects, and finally 
deciding on the level of assurance required. 

In conclusion, although XBRL implementation 
is onerous for the first few years of adoption 
and is even more challenging for pioneers 
embarking on the journey for the first time, 
with increased exposure, learning and 
knowledge across industries the easier its 
use and application will become and the 
faster companies will receive benefit through 
transparent, open and clear reporting to their 
external stakeholders. In South Africa, the 
XBRL implementation process is supported 
by the voluntary XBRL initiative, which 
encourages companies to gain both insight 
and experience in this process and gain 
benefits through increased confidence in its 
usage. asa

Source: Ernst & Young publication on the Top 
10 readiness challenges issued in 2009.

Sara Harding, BCom (Acc) (Hons), is an 
Assistant Manager: Assurance at Ernst & 
Young.
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Over the past few years, accountants and 
financial managers have increasingly 

bought into the concept that there is value 
to be gained by involving cost or profit centre 
managers in the budget process. It’s only 
these managers who have the detailed 
knowledge of what is happening, and likely 
to happen, in their areas of responsibility 
-- and without that detailed knowledge, an 
expenses budget is never really going to be 
much more than a sophisticated thumb-suck.

So far, so good: The more managers are 
brought on board, the more accurate the 
budget. But there is a glaring, and baffling, 
gap: What about the revenue budget? If 
your profit centre managers have unique 
and valuable knowledge to contribute about 
their own micro-environments, surely the 
same goes for your sales teams? And if that’s 
true, why is almost everyone wasting this 
knowledge resource?

The standard response is to argue that it’s 
counter-productive to ask salespeople to 
create their own budgets, because they’d 
deliberately under-budget to ensure bigger 
bonuses. This just doesn’t hold water: a 
budget is not a target. 

A revenue budget is an informed forecast 
of the revenue that is likely to come in - 
without it, you can’t possibly plan a decent 
expenditure budget. A target is something 
else entirely, a performance incentive for 
your sales team. The organisation can set this 
target wherever it likes - it could be budget 
plus 50%, or budget plus 100%, or whatever 
seems reasonable. The sales team knows 
the difference: the budget figure is what is 
expected to keep the organisation ticking 

over and themselves employed; achieving the 
target is what makes them smile. 

What’s the alternative to involving your sales 
team? Typically, people apply a rough rule of 
thumb like “last year plus 10%”, a system 
that is deeply flawed. Let’s say you had a 
particularly good year last year, for entirely 
external reasons - maybe you happened to be 
responsible for gas sales in the year Eskom 
imploded. This performance is not repeatable 
-- but the typical Head Office target setting 
process will impose it, plus the usual 10%, 
as this year’s target. Everybody on the sales 
team with any sense knows the target is 
unattainable and leaves as soon as possible. 

That’s what you get when you fail to consult 
the people who actually have the knowledge 
of the environment in which they will be 
working. The alternative is to involve them in 
the budget process, get an accurate idea of 
what you will be dealing with, and plan your 
activities for the year accordingly. 

From a practical point of view, this is 
relatively easy to achieve. Instead of 
budgeting for expenditure per profit centre 
account, you’d budget for products sold per 
customer.  Link your products to an account 
code, and your customers to a profit centre 
code, and an aggregated sales budget is 
within your grasp. 

There’s room for considerable flexibility 
within this schema: you could budget per 
sales person rather than per customer if 
that suits your organisation better. If you 
have a large product line with thousands 
of SKUs, you can budget per product line 
or range rather than per SKU - whatever 

Accurate sales budgets: 
achieving the impossible

is going to create the most manageable, 
meaningful, accurate budget.

If, for example, you’re selling life insurance, 
you can break your cost of sales down 
into components such as commissions, 
stamp duties, lapse ratios, underwriting 
costs and even claims percentages. Each 
will be either a fixed cost, or a percentage 
per policy sold. Estimate the number of 
policies you are going to sell, and you have 
the ability to forecast your budget all the 
way from sales to gross profit.

The implementation can get very detailed, 
in short, but the principle is the same: 
you have people in your organisation who 
know what is going on, and wasting that 
knowledge is short sighted. 

If something is happening in your market 
that is going to affect your revenue at the 
end of the year, wouldn’t you rather know 
about that at the beginning of the year? 
Your marketing team may have dreamed up 
a fancy new product and sold the board on 
it, but will your customers actually buy it? 
The sales team can answer that question, 
based on their knowledge of what’s really 
going in their micro-environments. 

You don’t have to take everything your 
users tell you as gospel, of course; but 
more information is better than less. If the 
revenue forecasts coming from your sales 
team are very different to those coming 
from your Head Office, you’ll at least know 
there are some questions to answer. asa

Kevin Phillips CA(SA) is the Managing Director 
of idu Software.
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The nature of corporate reporting has 
evolved tremendously over the past 

few years and now even more so since 
the inception of King III in March 2010, 
which stipulates that listed companies 
should submit an Integrated Report. Many 
have subsequently dubbed Integrated 
Reporting as a complex process. But the 
rationale behind Integrated Reporting was 
not to complicate reporting on business 
operations. It was rather created to 
stimulate integrated corporate strategies 
that are driven towards truly sustainable 
businesses. Companies that fully 
understand these King III principles and 
incorporate them in their core business 
strategies, will have no trouble at all with 
providing an Integrated Report on their 
business activities. And this is why it is 
so important to plan ahead. But, let us 
look at what Integrated Reporting really 
means...

The meaning of Integrated Reporting
King III is the abbreviated name for the 
King Report on Corporate Governance 
for South Africa published in 2009, 
which officially came into effect on the 
1st of March 2010. King III specifies 
that companies should issue an annual 
Integrated Report that provides a reliable, 
comprehensive and holistic overview of 
the company, from both a financial and a 
non-financial perspective. A key aspect of 
Integrated Reporting is that companies 
should be able to outline the impact of 
their businesses on all three spheres 
within which it operates: economic; social 
and environmental. These three elements 
are known as the Triple Bottom Line. 

Essentially, King III recognises that 
companies cannot separate their 
business objectives and drive for 
profitability from sustainability. 
Integrated Reporting should therefore 
provide a more informed assessment of 
a company, based on both its economic 
and social value, and not only its book 
value. “Sustainability is the primary moral 
and economic imperative for the 21st 
century,” as said by Mervyn King. 

The key components of a King III 
Integrated Report
The following summary highlights some 
of the key elements of business as it is 
addressed in the King III Integrated Report:
•  Effective Ethical Leadership and 

Corporate Citizenship: A board should 
develop and implement the necessary 
policies and procedures to ensure that a 
company’s operations positively impact 
on the triple bottom line and that the 
company thus qualifies to be regarded as 
a good Corporate Citizen;

•  Governance of Risk: King III focuses on 
the definition of roles and responsibilities 
for an all-inclusive risk management 
approach that is firmly embedded in all 
aspects of a company’s operations;

•  The Governance of Information 
Technology: King III recognises the 
increasing importance of technology in 
business and notes that the adequate 
governance and management of IT 
resources are imperative for the success 
of any business;

•  Compliance with Laws, Codes, Rules 

King III Integrated Report: 
why it’s crucial to plan ahead

and Standards: King III takes corporate 
compliance to a whole new level by 
strongly promoting compliance, not 
only with statutory laws and minimum 
regulations, but also with other non-
binding rules; codes and standards that 
will encourage good governance; and

•  Governing Stakeholder Relationships: A 
new concept, called Alternative Dispute 
Resolution (ADR) is introduced in King 
III. King III further acknowledges the 
importance of stakeholder engagement 
and ADR such as effective resolution 
of disputes; taking all parties into 
account and the preservation of 
business relationships as important 
fundamentals for good corporate 
governance.

The most important difference between 
King II and King III
The most important difference between 
King II and King III can simply be seen 
as follows: King II focused mostly on 
“reporting”, whilst King III emphasises 
the importance of actually “doing”. 
“Doing” rather than simply “reporting” 
is a concept that is also widely practised 
globally. 

Internationally it seems that the 
sustainable development movement 
within corporations and enterprises is 
maturing. There is less talk about what 
is sustainability, less PR-based rhetoric, 
and more commitment to real action 
amongst the leading companies. 
Clearly, the concept of ‘responsible 
competitiveness and leadership’ seems 
to be taking root; that is; the notion 
that organisations can build innovation, 
market share and brand, based on their 
response to economical, environmental 
and social issues and risks. A number 
of large multinational corporations have 
begun to examine and develop new 
business models aimed at integrating 
the concepts of sustainable development 
and management into their core 
business objectives, risk management 
and operational strategies. The rationale 
for doing this is predominately based 

COMPANIES ThAT 
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about the previous year’s results, or what 
the company chose to report on, but it 
supplements traditional annual reports 
with forward looking information and, 
more specifically, information on how a 
company plans to be sustainable in the 
future measured against specific targets it 
has set for itself.  

Towards the future:
Even though an Integrated Report is 
called for – and companies will have 
to comply from the 2010/2011 financial 
year, it is important to recognise that, 
as yet, in South Africa we do not have 
a formal framework or guideline against 
which to report. A working committee 
has been established in South Africa to 
address the issue. However, at this point 
in time the first challenge for companies 
is not simply to produce an Integrated 
Report, but to provide a balanced report 
of combined financial and non financial 
information. asa

Reana Rossouw CA(SA) is the Director of 
Next Generation Consultants, a thought 
leader in CSI and Sustainability.

everyday business activities, it will be 
very easy to report on it.

When it comes to the actual reporting 
process – most companies in South Africa 
follow the GRI (Global Reporting Initiative) 
Guidelines. These guidelines not only 
provide the context for ‘what to report’, 
but also ‘how to report’ and additionally, 
provide guidelines for reporting across 
the triple bottom line. It is important to 
note that an Integrated Report does not 
mean one single report – it simply means 
integrating both financial and non-financial 
information to provide a realistic, future 
orientated picture of an organisation,  so 
that its shareholders and stakeholders can 
make more informed decisions as far as 
the company is concerned.

This integrated report not only provides 
information about how the company plans 
to manage risks and uncertainties, but 
also how it would manage challenges 
and opportunities in the future in order 
to be more sustainable.  It is not like 
historical annual financial reports, which 
traditionally only provided information 

on the belief that aligning corporate 
objectives with stakeholders’ needs 
and expectations is likely to generate 
sustainable growth in shareholder value 
over the long-term. In our experience, 
the ability to craft and implement a 
sustainable business strategy that is able 
to deliver tangible benefits to increasingly 
discerning and informed stakeholders and 
shareholders, is a significant challenge for 
today’s CEOs.

How to compile a King III Integrated 
Report successfully
The King III Report can be freely 
downloaded from the Internet. However, 
compiling an Integrated Report can be 
a daunting task for companies that are 
not yet familiar with the implications 
of the new King III or that do not yet 
have the expertise on board to interpret 
it correctly. But, the best way to 
successfully compile a King III Integrated 
Report remains to start it off correctly 
- by first integrating the principles of 
King III into the core business strategy 
in a practical manner”, confirms Reana 
Rossouw. “Once it forms part of the 
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Many users of financial statements 
identified the ever-increasing 

complexity of IFRSs as one of the factors 
contributing to the recent global recession. 
The International Financial Crisis Advisory 
Group has recognised that improving 
financial reporting could help to restore 
confidence of financial market participants 
and serve as a catalyst for increased 
financial stability and sound economic 
growth. One of the most pressing areas 
of concern is the requirements of IAS 
39 Financial Instruments: Recognition 
and Measurement that are difficult to 
understand, interpret and apply. 

This has urged the IASB to develop IFRS 
9, a principle-based financial reporting 
standard, which aims to reduce complexity 
when accounting for financial instruments. 
Although the ultimate goal is to replace IAS 
39 Financial Instruments: Recognition and 
Measurement in its entirety with IFRS 9, 
the project has been divided into three main 
phases, which are:
•  Phase 1: Classification and measurement 

of financial assets and liabilities;
• Phase 2: Impairment methodology; and
• Phase 3: Hedge accounting.

The first phase was completed with 
the issue of a number of chapters of 
IFRS 9 relating to the classification 
and measurement of financial assets 
in November 2009. The IASB intends 
to include requirements for financial 
liabilities in IFRS 9 once certain issues 
regarding the measurement of financial 
liabilities, which were raised in the Credit 
Risk in Liability Measurement discussion 
paper, have been resolved. It is expected 
that the final two phases will be completed 
during the second half of 2010. IFRS 9 will 
only become effective for annual periods 
ending on or after 1 January 2013, when 
IFRS 9 has been issued in its entirety, but 
entities may elect to adopt the chapters in 
this IFRS earlier, as they are released.

The purpose of this article is to provide an 
overview of the requirements of IFRS 9 and 
to consider the impact that the provisions of 
this standard could have on entities that do 
not operate in the financial services sector. 
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 IfRS 9 - simplifying 
non-banking entities?

This could, amongst other things, assist 
such entities when evaluating whether 
IFRS 9 should be adopted earlier than the 
prescribed effective date or in preparing 
their financial accounting systems for the 
changes in financial instrument accounting 
that IFRS 9 will bring in 2013. 

IFRS 9 in a nutshell
This section provides a brief overview of the 
main features of IFRS 9. 

Initial recognition and measurement
Similar to IAS 39, an entity shall recognise 
a financial asset in its statement of financial 
position when the entity becomes party to 
the contractual provisions of the instrument. 
IFRS 9 also does not change the principles 
in respect of initial recognition or initial 
measurement that were contained in IAS 
39. Contentious issues, such as the correct 
application of requirements in respect of 
discounting trade receivables and trade 
payables at initial recognition in terms 
of Circular 9/2006, will therefore not be 
addressed by the adoption of IFRS 9.

Subsequent measurement
IFRS 9, however, introduces a subsequent 
measurement model that is driven by 
the substance-based classification of the 

particular financial asset. An overview of 
the principle-based classification approach 
of IFRS 9 is provided in Diagram 1. 

Embedded derivatives
Diagram 1 does not illustrate the 
classification of contracts that contain 
embedded derivatives. Similar to IAS 39, 
IFRS 9 defines an embedded derivative 
as a component of a hybrid contract that 
also includes a non-derivative host – with 
the effect that some of the cashflows of 
the combined instrument vary in a way 
similar to a stand-alone derivative [IFRS 
9.4.6]. A hybrid contract that contains 
a host instrument that is within the 
scope of IFRS 9 should be classified and 
accounted for as a whole in terms of the 
IFRS 9 classification model [IFRS 9.4.7]. 
If a hybrid contract contains a host that 
is not within the scope of this IFRS, an 
entity shall apply the requirements of 
IAS 39 to determine whether it must 
separate the embedded derivative from 
the host [IFRS 9.4.8].

Impact of IFRS 9 on entities that do 
not operate in the financial services 
sector
Financial assets held by entities that 
do not operate in the financial services 
sector are generally held for investment 
purposes or arise from the day-to-
day activities of the entity. In some 
instances, these entities may also hold 
derivative instruments, to which they 
elect not to apply hedge accounting 
for risk management purposes. The 
comparison between the application 
of the provisions of IAS 39 and 
those of IFRS 9 in Table 1 illustrates 
potential differences that may arise in 
the accounting treatment of financial 
assets that are commonly included 
in the Statement of Financial Position 
of entities that do not operate in the 
financial services sector. 

Concluding thoughts
The comparison between the application 
of IFRS 9 and IAS 39 to financial assets 
that are commonly held by entities that 
do not operate in the financial services 
industry, indicates that IFRS 9 is likely 
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not to have a significant impact on the 
majority of these financial assets. 

As Table 1 illustrates, see page 28, a few 
financial instruments held by these entities 
will, however, be affected. The main practical 
challenges of adopting IFRS 9 that the 
authors foresee are the following:
•  The scope of the application of the 

amortised cost measurement model 
is more limited when IFRS 9 is applied 
compared to IAS 39. This implies that 
the majority of changes as a result of 
adopting IFRS 9 are likely to result in 
a shift from the amortised cost model 
to the fair value model. In practice, 
determining a fair value is often a time-
consuming and expensive process, and 
the risk of not determining an accurate 
fair value exists.

Is the financial asset held within a business model whose objective is to hold assets in order to collect contractual cash flows 
(i.e not with the objective of realising fair value gains)? [IFRS 9.4.1]

Do the contractual terms of the financial asset give rise to cash flows that are solely 
payments of principal and interest¹ on the principal amount outstanding? [IFRS 9.4.2]

Is the financial asset designated as measured at fair value through profit or 
loss in order to eliminate or reduce an accounting mismatch? [IFRS 9.4.5]

Instrument is measuredat fair value² [IFRS 9.4.4]

Instrument is measured 
at amortised cost [IFRS 9.4.4]

Instrument is measured 
at fair value [IFRS 9.4.4]

Is the financial asset an investment in equity intruments (e.g. shares) that 
are not held for trading? [IFRS 9.4.4]

Did the entity make an irrecoverable 
election to present changes in fair 

value in OCI?

Gains or losses on fair value 
adjustments are recognised in OCI

Dividends received are recognised 
in P / L [IFRS 9.5.4.5]

Gains or losses on fair value 
adjustments are recognised in 

P / L [IFRS 9.5.4.1]

Interest revenue is recognised in 
profit or loss through the 

amortisation process

Gains or losses on derecognition, 
impairment and reclassifications 
are recognised in profit or loss 

[IFRS 9.5.4.2]

Yes No

Yes

Yes

Yes

Yes

No

No

No

No

•  Entities that have unlisted investments 
that were carried at cost under IAS 
39 would have to reformulate their 
argument to justify why the cost 
approximates the fair value of the 
investment (IFRS 9) as opposed to 
why the fair value cannot be reliably 
estimated (IAS 39). This is likely to 
be an interesting debate in future 
between the entities and their 
auditors.

•  Entities that wish to recognise gains or 
losses on equity instruments, not held 
for trading, in other comprehensive 
income, should ensure that this 
election is properly documented at 
initial recognition of the financial asset 
in a timely manner that will satisfy 
their auditors. Timeous preparation of 
similar documentary evidence that is 

required to apply hedge accounting 
has proved to be a problem in practice. 

The comparison in Table 1 is merely an 
analysis based on the assumption that 
the financial assets listed have ‘normal’ 
terms. Entities are, however, encouraged 
to engage their financial advisors to ensure 
that the accounting treatment of specific 
financial assets is appropriate. asa

Table 1 on the next page 28.

Pieter van der Zwan CA(SA), MCom 
(Tax) is a Senior Lecturer in the School 
of Accounting Sciences at North-West 
University and a Tax lecturer at the KPMG 
Academy. Nico van der Merwe CA(SA), 
MCom, is an Associate Professor in the 
School of Accounting Sciences at North-
West University.

Diagram 1: Classification and subsequent measurement of financial assets
(Abbreviations used in this diagram: OCI = Other comprehensive income; P/L = Profit or loss)

¹Interest is considered for the time value of money and for credit risk associated with the principal amount outstanding during a particular period of time. 
²The cost of investments in unquoted (e.g. unlisted) equity investments may be an appropriate estimate of fair value in limited circumstances 
[IFRS 9.B5.5-B5.8]
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Table 1: Comparison between the application of IAS 39 and IFRS 9 to financial assets commonly encountered by entities that do 
not operate in the financial services sector

(Abbreviations used in this table: FV = Fair value; OCI = Other comprehensive income; P/L = Profit or loss)

Financial asset
Accounting treatment 

under IAS 391
Accounting treatment under IFRS 91

Changes in accounting treatment 

as a result of adopting  IFRS 9

Financial assets arising from investment 
activities

Investment in shares

Held for speculative purposes Held for trading – carried at FV through P/L. As these instruments do not have 
contractual cash flows that can be collected 
they have to be carried at FV – the fact 
that they are held for trading prohibits the 
recognition of gains or losses in OCI.

No difference expected.

Long- and medium-term investments

· Listed shares Available-for-sale – carried at FV with gains or 
losses recognised in OCI.

As these instruments do not have 
contractual cash flows that can be collected, 
they have to be carried at FV – an entity may 
elect to recognise gains or losses in OCI.

If entities do not at initial recognition elect 
to recognise gains or losses in OCI, gains or 
losses will by default be recognised in P/L.

· Unlisted shares Available-for-sale – carried at FV with gains or 
losses recognised in OCI;

If fair value cannot be measured reliably, 
they should be carried at cost.

Similar to listed shares, but in some 
instances entities may be able to prove that 
cost is an appropriate estimate of fair value.

In certain instances (as listed in IFRS 9.B5.6) 
entities would not be able to carry unlisted 
investments at cost.

Investment in loans and bonds

Loans advanced (intra-group and to external 
parties)

Held-to-maturity or loans and receivables – 
carried at amortised cost.

If the contractual cash flows are solely 
capital and interest on capital – carried at 
amortised cost.

No difference expected.

Interest-bearing bonds Held-to-maturity or loans and receivables – 
carried at amortised cost.

If the contractual cash flows are solely 
capital and interest on capital2 – carried at 
amortised cost.

No difference expected.

Index-linked bonds (other than inflation 
index) or instruments with cashflows not 
linked to interest rates

Held-to-maturity or loans and receivables if it 
can be argued that the payments are fixed or 
determinable based on the specified index – 
carried at amortised cost.

As contractual cash flows are likely not only 
to compensate the lender/issuer for time 
value and credit risk, these instruments 
should be carried at FV with gains or losses 
recognised in P/L. As they are not equity 
instruments, gains or losses cannot be 
recognised in OCI.

Subsequent measurement basis to change 
from amortised cost to fair value, with gains 
or losses recognised in P/L.

Financial assets arising from day-to-day 
operations

Cash (including liquid short-term 
investments)

Carried at amortised cost. Held to collect contractual cashflows that are 
likely only to compensate for time value and 
credit risk – carried at amortised cost.

No difference expected.

Trade receivables Loans and receivables - carried at amortised 
cost.

Held to collect contractual cashflows. 
Increases in payments when the 
counterparty defaults are likely to only 
compensate the entity for time value and 
credit risk of the counterparty – therefore 
carried at amortised cost (unless it is the 
entity’s business model to factor receivables 
prior to collection). 

No difference expected unless it is the 
entity’s business model to factor receivables 
prior to collecting the contractual cash flows.

Financial assets held for risk management 
purposes

Derivatives that have not been designated as 
part of a hedging relationship

Held for trading – carried at FV with gains or 
losses recognised in P/L.

As these instruments are leveraged they 
have no contractual cash flows that are 
solely interest and principal payments to 
collect – therefore carried at FV with gains or 
losses recognised in P/L.

No difference expected.

Other financial assets

Financial assets containing embedded 
derivates that are not closely related to the 
host contract

The host contract and embedded derivative 
are separated and accounted for separately: 
the derivative as an instrument at FV through 
P/L and the host on another basis based on 
the nature of the host.

If the host contract is a financial instrument, 
the hybrid instrument should be classified in 
its entirety as an instrument that is carried 
at amortised cost or FV with gains or losses 
recognised in P/L.

If the host is a financial instrument, no 
separation of the embedded derivative from 
the host contract. The hybrid instrument as a 
whole should be carried at FV with gains or 
losses recognised in P/L.
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Claims paid
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Entities that report in terms of International 
Financial Reporting Standards (IFRSs) are 

currently accounting for insurance contracts in 
accordance with IFRS 4 Insurance Contracts 
(IFRS 4). IFRS 4 allows companies to use 
their existing accounting policies to recognise 
and measure their insurance contracts. 
This results in inconsistent accounting 
practices and complexity as well as some 
criticism from the investor community 
about the comparability of insurers’ financial 
statements. 

In order to achieve the harmonisation of 
IFRSs and US Generally Accepted Accounting 
Practice (US GAAP), the International 
Accounting Standards Board (IASB) and the 
Financial Accounting Standards Board (FASB) 
have been working on a joint project for a 
number of years to issue a globally accepted 
accounting standard for insurance contracts. 
ED/2010/8: Insurance Contracts (the ED) has 
recently been issued with the objective of 
providing a basis for consistent recognition, 
measurement and presentation of insurance 
contracts. There are still, however, a number 
of issues being debated and the ED proposes 
alternative options for certain of these issues. 
Some of these issues will be considered in 
more detail in this article, together with the 
main proposals of the ED.

Definition and scope of insurance 
contracts

Definition
IFRS 4 defines an insurance contract as “A 
contract under which one party (the insurer) 
accepts significant insurance risk from 
another party (the policyholder) by agreeing 
to compensate the policyholder if a specified 
uncertain future event (the insured event) 
adversely affects the policyholder”. The 
definition in the ED is largely consistent with 
IFRS 4, but includes additional guidance on 
what constitutes significant insurance risk. 
For example, the ED indicates where certain 
timing delays might be so significant that they 
would disqualify a contract from meeting the 
risk transfer requirement.

The ED proposes that risk transfer should be 
assessed using present values rather than 
absolute amounts. In addition, variability of 
outcomes (the range of outcomes significant 
to the mean) should be considered in the 
risk transfer analysis, which is consistent 
with IFRS 4, but there should be at least one 
possible scenario where the present value 
of net cash outflows can exceed the present 
value of premiums.

Scope
The ED specifically includes the following 
contracts within its scope:
•  Financial guarantee contracts that meet 

the definition of an insurance contract. 
These will include mortgage guarantee 
insurance, trade credit insurance and 
some letters of credit issued by banks.

•  Residual value contracts not offered by a 
manufacturer, not embedded in a lease 
and not constituting a derivative.

•  Investment contracts that contain both a 
discretionary participating feature and also 
participate in the same pool of assets as 
participating insurance contracts.

The following contracts have been excluded 
from the scope:
•  Manufacturer, dealer and retailer warranty 

contracts, except those warranty contracts 
issued by another party, which will be in 
scope.

•  Fixed-fee service contracts, which would 
include roadside assistance programmes 
and maintenance contracts.

The ED does not address the accounting 
by policyholders (other than reinsurance) 
entering into insurance contracts.

Unbundling
In certain circumstances, insurance contracts 
may contain elements such as financial or 
service components. These are required to 
be unbundled and accounted for separately if 
they are not closely related to the insurance 
coverage. In particular, embedded derivatives 
will be required to be separated in accordance 
with IAS 39 Financial Instruments: 

how far-reaching are the 
proposals of the 

Insurance Contract’s Exposure Draft?

Recognition and Measurement and certain 
account balances will be required to be 
unbundled. This requirement could potentially 
impact alternative risk transfer (ART) products 
in the short-term and reinsurance industries 
and savings products in the long-term 
industry. 

Measurement of insurance 
contracts

Initial measurement
Except for certain short duration contracts, 
the ED proposes that an insurer measures an 
insurance contract initially as the sum of:
•  An unbiased, probability-weighted average 

of future cash flows expected to arise as 
the insurer fulfils its obligation.

•  An adjustment for the effect of uncertainty 
about the amount and timing of the future 
cash flows. 

•  An adjustment of fulfilment cash flows for 
the time value of money.

•  A residual margin that eliminates a gain at 
inception.

Cash flows
The approach to measure insurance contracts 
is neither a fair value/exit value approach nor 
a cost approach. The IASB and the FASB, 
however, have agreed that cash inflows and 
cash outflows should include all cash flows 
that arise as the insurer fulfils the contract, 
rather than including only those cash flows 
needed to fulfil the insurance contract 
obligation.

The types of costs that should be included 
in the cash outflows would include claims 
and benefit payments, claims handling costs, 
policy administration and maintenance costs, 
initial and recurring commissions, surrender 
benefits, participating benefits and certain 
directly allocated costs. General overhead 
costs (e.g. corporate head office costs) are 
excluded from the contract cash flows.

Risk adjustment
An explicit risk adjustment for the effects 
of uncertainty about the amount and timing 
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of future cash flows is determined from the 
perspective of an insurer rather than a market 
participant. The risk adjustment is therefore 
the maximum amount an insurer would 
rationally pay to be relieved of the risk that the 
ultimate fulfilment cash flows exceed those 
expected.

Time value of money
The discount rate for insurance liabilities 
should adjust the estimated future cash flows 
for the time value of money in a way that 
captures the characteristics of that liability. 
The discount rate will not be based on the 
assets backing the insurance contracts, 
unless the amount, timing and uncertainty 
of the insurance contract depend on the 
performance of the specific assets. Given this 
principle, a risk-free interest rate, adjusted 
for differences in liquidity between the 
characteristics of the insurance liabilities and 
the risk-free interest rate would generally be 
used.

Risk adjustment versus composite margins
The approach in determining margins has 
been a topic of significant debate, and it 
comes as no surprise that the ED requests 
respondents to comment on this issue. The 
explicit risk adjustment approach is favoured 
by the IASB whilst the composite margin 
approach is favoured by the FASB.

The underlying principle of both the explicit 
risk adjustment and the composite margin 
approaches is that an accounting gain 
should not be made on initial recognition. An 
accounting gain would arise if the expected 
present value of cash inflows exceeds the 
expected value of cash outflows. Expected 
losses should, however, be recognised at 
inception.
Under the explicit margin approach, which 
includes a risk adjustment, a residual 
margin should be applied to eliminate a 
gain at inception. No risk adjustment would 
be required under the composite margin 
approach but a single margin (the composite 
margin) would be applied to eliminate any gain 
at inception of the contract.

Subsequent measurement
The present value of the fulfilment cash flows, 
including the explicit risk adjustment, must 
be remeasured at the end of each reporting 
period. An entity should not adjust the residual 
margin in subsequent periods for changes 
in estimates and should recognise the 
residual margin over the coverage period in a 
systematic way that best reflects its exposure 
from providing insurance coverage on the 
basis of the passage of time. If, however, the 
entity expects to incur claims and benefits 
in a pattern that differs significantly from the 
passage of time, the residual margin should 
be released on the basis of the expected value 
of claims and benefits to be incurred over the 
coverage period.

Acquisition costs
Acquisition costs are generally higher than 
premiums received at the inception of a 
contract, and a loss on day one would arise 
if these costs are expensed. In the IASB’s 
deliberations, it requested the insurance 
industry to comment on this issue. 
Many insurers responded that expensing 
commissions would be inconsistent with the 
economics of insurance contract pricing and 
would be a major change from current practice 
in the industry in certain cases.

The ED therefore requires that incremental 
costs are included in the present value of the 
fulfilment cash flows. All other acquisition 
costs are recognised as an expense when 
incurred.

Incremental acquisition costs are those costs 
that would not have been incurred without the 

sale of a contract at contract level (e.g. initial 
and recurring commissions).

It is should be noted that this treatment is 
different to the proposals in the exposure 
draft on revenue recognition (ED/2010/16: 
Revenue from Contracts with Customers), 
which proposes that costs of obtaining a 
contract should be expensed as incurred 
(including incremental costs).

Premium allocation approach
The premium allocation approach is a 
proposed modified measurement approach 
for the pre-claim liabilities of certain short-
duration contracts. This approach would 
apply to contracts that have a coverage 
period of approximately one year or less 
and does not contain embedded options or 
other derivatives that significantly affect the 
variability of cash flows. 

Under this approach, the pre-claims liability 
is measured by allocating premiums 
over the coverage period. Claim liabilities 
are determined by using the building 
block approach, including an explicit risk 
adjustment, but excluding a residual margin. 
Incremental acquisition costs associated 
with these contracts are effectively 
amortised over the coverage period, as 
they are treated as a deduction from the 
unallocated premium liability.

As premiums may not be sufficient to 
cover an insurer’s obligations, an onerous 
contract test is required. A contract 
would be onerous if, at initial recognition 
or subsequently, the present value of 
fulfilment cash flows (this includes the risk 
adjustment) exceeds the carrying amount of 
the claims obligation. asa

To read more on the following: Statement 
of comprehensive income presentation, 
Transition and Some final thoughts, please 
visit www.accountancysa.org.za

Francois Kruger CA(SA) is a Technical Partner: 
Financial Services - Insurance Division at 
PricewaterhouseCoopers.

IfRS 4 AllOWS 
COMPANIES TO 
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ACCOuNTING POlICIES 
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CONTRACTS. 
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and internationally. Diners Club is accepted far and wide – at over 14 
million establishments worldwide. Should you require access to local 
currency, cash withdrawal is made possible through an extensive 
network of over 700 000 ATMs.

EVERYDAY REWARDS

Link your Diners Club Card to SAA Voyager or BA Executive Club 
and you will earn miles on all eligible* local and international spend. 
Whether you’re travelling, entertaining or using your card for everyday 
expenses, miles are earned at a ratio of 1 mile for every R7.50 spent.

* Eligible spend on a personal Diners Club Card excludes fees, interest, cash 
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cover is available at competitive rates and includes benefits such as 
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DINERS CLUB – DO YOU KNOW YOU BELONG? 

Diners Club invites you to discover more about what it means to truly BELONG by visiting www.dinersclub.co.za or 
by calling our Member Service Centre on 0860- DINERS (346377).
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Diners Club is a registered credit provider (NCRCP983). 
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wisdom and experience in life and what they have learned is that to lead 
a truly fulfilling life is not merely amassing fortunes and successes, but it 
is in being significant in the process. 

What greater strides could these men, amongst all the others, have 
made had they had this wisdom at their peaks instead of at the tail-end 
of their lives? “Earlier in my life …” Carter told Ken Dychtwald, PhD 
author of “A New purpose”, “… I thought the things that mattered 

You’re born, you work, you get married, you work, you have children, 
you work, you retire, you die. That has been the formula by which 

people have been living and dying for years. It has been prescribed into 
the psyche of the human condition and is generally followed zealously. If 
we achieve some modem of success along the way, that’s great. If not, 
if only…  Like lemurs lunging to their deaths off cliffs we have followed 
this routine and even encouraged the model to our children and their 
children; “ It’s all like chasing the wind” , “In the end it all comes to 
naught”. Well no more. 

The twenty-first century will be marked by a change of significance that 
will impact heavily not only on economies of countries and the way 
finances are managed, but on the development of the human condition. 
Spearheaded by the fact that life expectancy is continually increasing 
and the sudden realisation that there is more to life than merely existing. 
Added to that, with the advances being made in the health and medical 
fields, this trend looks to be one that could continue without abatement. 

We are now living in a world with an aging demographic and a host of 
successful, wealthy elder businesspeople, politicians, etc. who have 
done all they set out to do and are asking, What now? In the past, these 
individuals would have moved onto the fields in the sky, but now, with 
the added years and positions of influence, what has come to the fore is 
probably the most significant driver for the human race ever.  If success, 
be it monetary, sporting, academic, etc., is fleeting, then, what is there? 
Regarded as the father of adult development theories, psychologist Erik 
Erikson says “I am what survives of me”. In other words, what legacy do 
you leave? 

Legacy has become the keyword of the decade, as many successful 
people are refocusing and realising that they need to make the move 
from being successful to being significant. Bill Gates is a prime 
example of a man that at a relatively young age made the switch from 
being successful to striving for true significance, as he moved from 
the business playing field and formed a foundation with the goal of 
eradicating all sickness from the planet. 

Others such as former US Presidents Jimmy Carter and Bill Clinton, 
have also refocused the rest of their lives to playing a significant role in 
the betterment of the human condition. If the once richest man on the 
planet and two former leaders of the most powerful country on earth 
come to a realisation that they need to make a shift to being significant, 
what does that say of the significance of the successes they achieved 
prior to their new enlightened goals?  

Of course, one can say it’s easy to be magnanimous and giving of your 
time and resources once you are wealthy and in a position of influence, 
but one can also look at it and say, these are people that have accrued 

ThE TWENTy-fIRST CENTuRy WIll 
BE MARKED By A ChANGE Of 
SIGNIfICANCE ThAT WIll IMPACT 
hEAVIly NOT ONly ON ECONOMIES 
Of COuNTRIES AND ThE WAy 
fINANCES ARE MANAGED, BuT ON 
ThE DEVElOPMENT Of ThE huMAN 
CONDITION.

from success 
to significance



were the things that you could see, like your car, your house, your 
wealth, your property, your office. But, as I’ve grown older, I’ve become 
convinced that the things that matter most are the things you can’t see 
– the love you share with others, your inner purpose, your comfort with 
who you are.”

The “get rewarded for contributing nothing” better known as the “gravy 
train” psychology, which is a global issue not merely a South African 
one, has proven its failure over and over again. Many are now realising 
that, while it’s tasty having a cup of gravy, the rice that never received 
the gravy it was meant for, soon dries up and leaves a bitter hard taste in 
others’ mouths. 

Pretty soon, no one grows rice anymore and gravy on its own does not 
make a satisfying meal.  While we do all hunger for success, we need to 
adjust our thinking and move from the short-term mindset of what can 
I get out of this, to what can I do to be of significance in making things 
better?  

An interesting example of the importance of significance can be found 
in the sport of boxing. In the tail-end of the most recent century, it was 
decided that there should be more than one world championship body 
for which boxers could compete. That way there could be more world 
champions in every weight division, more opportunities for people to 
fight for world titles and thus the thinking went that more people could 
make money from the sport. 
What emerged was a plethora of world title sanctioning bodies and 
every other boxer was fighting for and could be crowned a world 
champion. The result, no one knew who was the real world champion, 
as there was no longer one title of significance. 

You don’t have to be wealthy, old or successful to strive for 
significance. It’s never too late or too early. The sooner you change 
your mindset to make it a goal in your life however, the sooner you 
can make a difference and perhaps the larger your significance could 
be. Helping someone learn to read, helping someone achieve their 
dreams and ideals, making your immediate environment and the 
circumstance of those around you better. Making someone smile. 
These are the things that make you significant. How do you want to 
be remembered?

Robert T. Kiyosaki wrote in his New York Times best seller “Rich Dad 
Poor Dad” that rich people do not work for money. They pursue passions 
and identify means of making money from those passions. In other 
words, the money is not the driver, it’s a byproduct of what they do. I 
would like to take that further and say, significant people do not strive 
for success, they pursue with passion ideals that make them significant, 
and success is a byproduct thereof.

The bottom line does matter and economies that need to cater for aging 
populations need to revise their attitude towards them. What role can 
these experienced, often wiser, individuals with broad perspectives 
play?

Financial planning needs to be geared to sustain longer lives. And how 
can we instil the goal of significance as a primary driver along with the 
pursuit of success. Those that determine and control the bottom line, 
however, need to return the human element to their calculations and 
realise that a bottom line with no significance is just that, a bottom line 
with no significance. asa

Deon Potgieter is an Internationally renowned author, television 
producer and director with 20 years’ experience. He is the author of 
the book “Rose of Soweto” and the SAFTA 2010 winning sitcome 
“Family Bonds”.



asa  I  november 2010

36

in spearing the fish, he must then reel it in and quickly kill it 
before surfacing with his catch.
Not a sport for the impatient or faint of heart, spearfishing 
provides a graphic metaphor to illustrate the process by 
which companies can effectively wait for, identify and seize 
opportunities in a turbulent market. The sport illustrates the 
following three steps required to effectively seize golden 
opportunities in a business context:
1. Decide where to fish. Just as a spear fisherman scouts for 

the best waters to fish, top executives must clearly define 
the domain where their company will look for opportunities. 
In this case, it is as important to define which opportunities 
not to pursue as to identify those the company will consider.

2. Actively wait for golden opportunities. Just as the fisherman 
waits for the big prey, companies should wait for golden 
opportunities.  Active waiting is not the same as doing 
nothing, and companies should run experiments, explore 
multiple scenarios, and constantly discuss the emerging 
situation to identify emerging opportunities.

3. Go for the kill. When a golden opportunity does arise 
a company, like a spearfisherman, should finish strong 
by deploying slack resources and focusing the entire 
organisation on seizing the chance.

A bias for action counts as a cardinal virtue in business. In 
turbulent markets, however, a bias for action can cause 

companies to chase every opportunity as if it were the chance 
of a lifetime, or responding to every threat as if it could destroy 
the company. Frantic activity dissipates an organisation’s war 
chest and focus, and leaves it poorly positioned to seize golden 
opportunities when they do arise. Managers require discipline to 
say no to potential distractions in order to maintain reserves for 
golden opportunities and major crises when they arise.

When conducting research on Brazilian multinationals, I learned 
about the sport of spearfishing, which serves as a graphic 
metaphor to illustrate the importance of disciplined opportunism. 
Spearfishermen dive underwater without oxygen tanks, armed 
only with a gun with a single spear. Once submerged, they 
surround themselves with kelp, which both attracts fish and 
hides the fisherman from his prey. Then he waits, motionless in 
the murky water, conserving oxygen and energy while waiting for 
the right fish to approach. A good fisherman can stay underwater 
for up to four minutes, and during this time needs the discipline 
to let the small fish swim by, while preserving his spear for the 
big prey, which can be as large as a person. At the right time, the 
fisherman shoots his spear with deadly accuracy. If he succeeds 

Spearfishing for opportunities 

in turbulent markets
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DECIDE WHERE TO FISH FOR OPPORTUNITIES
Seasoned spearfishers succeed, in part, because they know 
where to drop anchor and dive. Managers in unpredictable 
environments must likewise clearly define their business 
domain. This definition allows them to separate attractive 
opportunities from those that would distract their focus.

In the early 1990s, the top executives of Banco Itaú defined 
their organisation as one focused only on “financial activities”. 
This domain definition entailed more than commercial banking 
alone, and was broad enough to expose the firm to opportunities 
in wholesale banking, for example. On the other hand, it was 
narrow enough to preclude the widespread diversification 
pursued by rivals such as Banco Bradesco, which invested in 
energy and cable television among other activities.

This clear definition of strategic domain was not an accident. In 
1992, Roberto Setubal led a series of internal discussions with 
senior management, board members and external consultants to 
articulate Banco Itaú’s business domain, and later recalled:
“We spent a lot of time discussing what kind of institution we 
would become. We asked ourselves whether we should play a 
role in other activities (industry, direct investments), and decided 
that we are a bank and had to focus entirely on financial activities.”

The logic of selecting a domain is fairly straightforward for 
companies that compete in a single, well-defined industry. It is 

also possible to establish criteria for selecting a domain even 
in more diversified groups. Consider Brazil’s Votorantim Group, 
which participates in a wide variety of businesses including 
cement, zinc, nickel, pulp and paper, hydrofluoric acid, and 
nitrocellulose. Despite the variety in the group’s portfolio, all 
the constituent businesses share a few common traits. They 
are industries where Votorantim can be globally competitive 
based on Brazil’s natural resource advantages. In pulp and 
paper, for example, Brazil’s 2002 cash cost per ton of pulp 
was of $140, compared to $213 in Indonesia (the next lowest 
cost producer), and $300 in the U.S. The group also favours 
businesses with global markets for its products and dollar- 
denominated prices, which provide a natural hedge against 
currency fluctuations.

Simple rules are a particularly useful tool for defining and 
communicating which opportunities a company should 
consider and which are out of bounds. Simple rules work 
in practice as well as in theory when a company faces 
opportunities or threats that exceed its available resources. asa

Dr Donald Sull’s leadership insights are republished with his 
permission.

Dr Donald Sull is a professor of management practice in strategic 
and international management and the faculty director of 
executive education at the London Business School.
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lotus Evora

especially the heavy clutch. The rear window 
is more for show as there is not much that 
one can see through the rear view mirror 
except for the Lotus markings on the engine. 
Thank goodness for park distance control. 

On the outside, the vehicle is an absolute 
looker. The smooth curvy lines and low 
roofline give the vehicle a very exclusive 
look. The rear end is hugely taken up with 
the rear spoiler and somewhat large rear 
windscreen that shows off the engine. 
From the front, and no one will blame 
you for mistaking the vehicle for a Ferrari, 
especially when the vehicle is red, as was 
my test vehicle. The one giveaway is the 
quietness of the engine, which is actually 
very welcoming. 

This vehicle is quiet enough to plod around 
town as long as you keep the rev’s below 
4,000 rpm. Once you pass that, the sound of 
the engine just behind your ear, makes your 
adrenaline rush through your body forcing 
your foot down. This actually becomes an 
addiction and all you want is more of that 
great sound and fun acceleration. 

On the road, you realise how low the vehicle 
actually is, especially when you get close 
to a Sandton 4x4, which looks more like 
a double decker bus than a 4x4 from this 
cockpit. The one area that Lotus has become 
renowned for is its suspension and I can see 
why. No matter what you do, this vehicle 
just sticks to the road, making one look for 
tight bends just to try and push the car past 
its limits, which always brings a smile to the 
driver’s face. 

The latest from the Lotus stable is 
the Evora, which remains true to the 

traditional mid-engine rear-wheel drive sports 
car. However, this vehicle has a trick up its 
sleeve in that it is the first mid-engine rear-
wheel drive sports car that has rear seats. 
Although they are more suited for kids, it 
does give the Lotus a lot more flexibility 
and practicality than most other mid-engine 
sports cars. The boot is big enough for two 
tog bags and that’s it. Keep in mind that the 
boot is situated next to the engine bay, so 
expect “HOT” luggage. 

Inside the vehicle comes standard with 
Recarro sports seats that are covered in 
leather. The sports steering wheel with a flat 
bottom was just perfect both in touch and 
feedback. The dashboard and door panels are 
all covered in leather, while the centre panel 
that houses the ventilation system has been 
given an aluminum top. 

This is also the case for the area around the 
steering wheel that houses the controls 
for the lights, fuel opener, door locks, not 
to mention the anti-skid and sport controls. 
The front seats are very low and getting into 
the vehicle can be a bit tricky. This is due to 
the rather high door sill which is almost as 
high as the bottom of the front seat. This  
becomes easier as you master slipping into 
the figure hugging seats, then you just have 
fun watching your passengers try to figure 
out the best approach to enter the vehicle.  
The rear seats sit rather high which makes 
it impossible for any adult to sit in the rear 
without hitting the roof, even if you crouch. 
The driving position takes getting used to 

40

One thing that you have to get used to when 
driving this car is the sheer attention that 
you get no matter where you go. There are 
always bystanders pointing and staring at the 
car. This was obviously a blast. 

The one surprising feature of this car was 
the fuel consumption, which for a sports 
car was very economical at an average of 
14l/100kms. And this included lots of lead 
footing!

Sports cars are not supposed to make sense, 
they are just there as an extension of your 
personality or mid-life crisis, but this one is 
different in that it is relatively practical and 
oh! So much fun. All that’s left for me to say 
is bring on the mid-life crisis! asa

Car Courtesy of Lotus South Africa.
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The new “E” class has definitely changed 
many people’s perception of a medium 

sector saloon, and the convertible has 
overshadowed the once loved CLK that it 
replaces. 

This all new convertible is candy to the eyes, 
especially with the roof tucked away. The split 
square lights have been stretched back giving 
the front a more aggressive look than the 
saloon, making it immediately identifiable. The 
strong angular lines that run along the wheel 
arches add a muscular look to the sleek, 
smooth flowing body. 

Mercedes have chosen to go with a soft 
top as opposed to a hard top, which has 
somewhat become the norm. The fabric roof 
is surprisingly silent and one huge advantage 
over the hardtop is the amount of space it 
takes in the boot. This allows Mercedes to 
have a convertible with a very generous boot 
even when the roof is folded away. There is 
a rear glass window that actually pops out 
of the roof during folding, this is similar to 
the mechanism used on the Mercedes “SL” 
vehicles. The inside of the roof has been given 
careful attention with its luxurious rooflining, 
adding to the illusion of a hardtop.

Inside, there is the usual Mercedes layout, 
luxury, and feel, with many creature comforts 
as standard, especially on the E500. The 
leather bound steering was very inviting with 
its thick rim and thumb rests making it very 
comfortable with a sporty edge. The cream 
and chocolate interior was well matched 
to the Stanite grey exterior (brownish/olive 
colour that changed depending on the light). 

The first button I wanted to use was the one 
to drop the roof, but it proved a bit tricky to 
locate, as the obvious places to look were on 
the dashboard or centre consol, but no luck, 
that is, until I flipped open the front section of 
the armrest. 

Surpringly, the controls for the roof as well 
as the “aircap” and single button to control 
all the windows were all located here, quite a 
change from the usual. The “aircap” is a new 
invention by Mercedes that limits the amount 
of air that comes into the vehicle while the 
roof is folded. There is actually an airfoil that is 
positioned at the top of the windscreen and 
at the touch of a button it lifts. This is not the 
best looking gadget, but it does limit the air 
circulation in the vehicle. To assist further, the 
rear headrests have a wind deflector between 
them, which can also be raised at the touch of 
the button. 

The part that I enjoyed the most was driving 
the vehicle with the roof down even when 
it was too cold, thanks to the “aircap” and 
my favourite, the “airscarf”, which made it a 
very pleasant experience. The “airscarf” is a 
ventilation system that is built into the front 
seats of the vehicle. This allows for warm 
air to be blown around the driver’s and front 

Mercedes Benz

passenger’s neck. This makes one feel warm 
no matter the weather. This was so much 
fun as everyone was thinking that I was 
absolutely crazy to be driving with the roof 
down whilst it was freezing outside, but I was 
warm and snug inside, thanks to all these 
fantastic inventions! Very impressive!

On the road the vehicle is very responsive 
and an absolute pleasure to drive. What made 
driving even more pleasant was the fact that 
the roof could be lowered or raised while 
driving, but this is limited to 40km/h, so I 
could open or close the roof between traffic 
lights.

Overall, I believe this Mercedes Benz is 
a winner with the V8 grant and the sleek 
sexy lines, making this vehicle one to get. 
Whether you are driving the vehicle or just 
sitting at a coffee shop admiring it, you can’t 
help but smile. The vehicle does have some 
shortcomings but, to be honest, these were 
so far outweighed by the positive that it’s not 
worth mentioning. So, if you are looking for 
a medium-sized four seater convertible, this 
one has to be on the top of your list. asa

Car Courtesy of Mercedes Benz South Africa.

E 500 Convertible
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lexus IS-f

sport seats are comfy and very supportive 
and include heating and cooling functions. 
The one negative inside was the hard plastic 
separating the individual bucket seats in 
the rear, as that makes the four door saloon 
purely a four seater without the option of a 
possible fifth passenger no matter how small.   

Once you press the start button all this is just 
a distant memory as the 5.0 litre V8 comes 
alive with a grunt that just brings an instant 
smile to your face. Unlike some of its rivals, 
this grunt almost settles to a hum. This is the 
case until one passes the magic 3,700 rpm 
mark. That’s when all hell breaks loose as the 
vehicle comes alive with a loud roar and a 
very noticeable sudden increase in power. 

The sudden surge almost always made my 
passengers look for grip handles. The eight 
speed, yes, 8 speed gearbox is silky smooth 
with quick changes and makes driving this 
vehicle a pleasure, no matter, whether it’s 
a joy ride to the corner store or a quick run 
down the highway. To make things more fun, 
Lexus have added a paddle shift, which is 
sliver paddles on the steering wheel, giving 
one the sense of driving a formula one car. 
I actually enjoyed driving the vehicle using 
these paddle as when I geared down there 

Lexus is renowned for luxury and comfort 
and a tranquil driving experience. The 

recently launched Lexus IS-F is almost all of 
this! 

From the outside, it is obvious that there is 
something different about this “IS”. Upon 
closer inspection one notices the quad 
tailpipes and rear spoiler that makes the rear 
look aggressive. Upfront, there is a lower lip 
and sideskirts all around giving the vehicle a 
lower stance. The front fenders have airvents 
that are not just aesthetic, but actually assist 
in keeping the brakes cool, which as you 
will realise is needed. The exterior look is 
completed by charcoal mag-wheels that just 
give the lexus a very sporty look.

Inside, the IS-F is all “IS” except for the 
silver carbon fiber inserts as opposed to the 
normal wood inlays. Personally, I found this 
too bling, but I guess they had to make the 
interior look the part. This is completed with 
a blue insert on the bottom of the steering 
wheel with an “F” embossed in the middle. 
One immediately notices the speedometer 
which has a maximum indicated speed of 
300 KM/H. The one item that is standard on 
this “IS” that is optional on all the others is 
the “moonroof” as it’s known by Lexus. The 

was always a roar from the engine that gave 
me goose bumps.

On the road the Lexus has good manners 
and has excellent road holding, thanks to 
a stiffened suspension, which can be felt 
especially on roads that need some attention. 
The anti-skid allows one to step out of line 
just enough to give one a wake up call 
before restoring calm. This makes for lots 
of interesting driving for the trained driver. 
In fact Lexus would like all the owners of 
these vehicles to handle their cars with more 
driving expertise. So they plan on launching 
a driving academy specifically for these lucky 
owners. 

This vehicle creates a new dimension for 
Lexus and I believe that they have pulled it 
off very well. It does, however, have some 
drawbacks like fuel consumption and pricing 
to mention but two. I believe that this will 
give the common so called “cult” vehicles a 
run for their money.  

The test vehicle was a black-ish charcoal that 
made me realise that “BLACK” is definitely 
the new black. asa

Car Courtesy of Lexus South Africa.

im
a

g
e

s
: q

u
ic

k
p

ic
.c

o
.z

a



I  special reports  I

asa  I  november 2010

43

annual motoring 2010

relatively frugal fuel consumption of around 
20 km/l offers a usable range of close to 
450 km and it hasn’t got any electronics 
that can leave you stranded in the middle of 
nowhere. It’s also fitted with a large rack at 
the rear to carry your luggage.

On paper the power and torque figures 
of 33 kW and 50 Nm respectively don’t 
sound like much, but the dry weight of only 
175 kg makes it feel alive when pushed 
hard, even two-up. It will cruise just above 
the national speed limit in fifth with ease 
and still have enough power to spare 
should you need to overtake. The brakes, 
a weakness of the dated outgoing model, 
are single petal style discs front and rear 
with twin pot calipers grabbing the bigger 
280mm front disc. The suspension is 
another noticeable improvement. It now 
offers less wheel travel, 200mm at the 
front and 185mm at the rear, but there 
is less sagging when laden. This means 
on-road handling is much tauter than the 
old KLR, without compromising to off-
road performance. Also to aid this, is the 
progressively wound rear coil spring.

Looking at the new bike, the more obvious 
changes are the bigger plastic fairings and 
redesigned cockpit. It makes the bike look 
bigger and less utilitarian than before but, 
in the inevitable fall when off the beaten 
track, it is going to cost you to replace 
it. I would opt for aftermarket crash bars 
and a sturdier sump guard. The radiator is 
bigger for 20% better cooling and some of 
the more subtle changes include push-
to-cancel indicator switches and a bigger 
foot plate under the side stand to prevent 
it from toppling over, say, in soft sand. The 
wheel dimensions remain the same at 21 

Most motorbikes, like cars, get a facelift 
somewhere in their lifetime and every 

couple of years are replaced by a completely 
new model, but the KLR650 is as immune 
to evolution as the crocodile. Not much has 
changed since it was first launched in 1989, 
21 years ago, until 2008 that is.

The original KLR650 is a very basic bike with 
its farm implement look. It hasn’t changed 
much in its first 19 years, with the only 
updates being a new colour scheme every 
couple of years. The greatest appeal, and 
the main reason for its enormous following 
around the globe, is its low price, simple 
design and big 23 litre fuel tank.

In 2008 however, Kawasaki launched the 
very first real upgraded KLR. The same 
651cc engine and large capacity fuel tank 
were used and it is still a very capable 
dual purpose machine. It has retained 
the carburettor when most new bikes, 
and cars in fact, are fuel injected. It also 
looks completely different from the old 
model with big plastic fairings around the 
tank and new instrument cluster, but the 
changes are not just cosmetic. The most 
important shortfalls on the old model were 
addressed. It’s now got better brakes and 
better suspension. On the comfort side 
it’s got a better cushioned seat and more 
wind protection from the larger fairings and 
taller windscreen. More than 40 other small 
improvements were made.

The KLR650 is by far the cheapest in its 
class, and can thus not really be fairly 
compared to its rivals. That said, it is 
probably the best option if you decide to buy 
a bike and leave on a weeklong trip into the 
unknown the very next day. Its big tank and 

and 17 inch, front and rear, but the spokes 
are now 4 mm instead of 3.5 mm for more 
rigidity.

I’ve ridden this new model quite a few 
times now and I own an old one, and 
every time I get back onto it after riding 
something more advanced, I feel like an 
honest biker again. On the KLR there are 
no pretenses. It’s just practical, reliable and 
fun. There are lots of bikes out there that 
are faster, more comfortable and much 
more stylish. The KLR doesn’t have ABS, 
and it probably never will. The nose still 
dives under braking, the engine vibrates 
and the throttle response is slow. But for 
this kind of money, you’ll be hard pressed 
to find a more capable, and fun, dual 
purpose bike. In the end, you’ll still be 
able to travel anywhere the bigger, more 
expensive bikes will go, although you might 
arrive at the destination a couple of days 
after them. But then there will be sandy or 
rocky sections where they’ll have to turn 
around and you’ll just keep going.

The current list price is R59 995 and service 
intervals are every 6 000 km. Because 
the KLR has been around so long, there 
is a plethora of aftermarket accessories 
available from other companies improving 
on the basic components. There are also 
literally thousands of websites with useful 
tips from owners from all around the world. 
Since the major upgrade in 2008, Kawasaki 
has once renewed the colour scheme. 
This then, is probably what the KLR’s basic 
shape will look like until the year 2027. I 
must concede it will not be for everyone, 
but it’s worth checking out before you take 
out a second mortgage on your home to 
buy a more expensive two-wheeler. asa

Kawasaki
KLR650

Francois Steyn CA(SA) is a Lecturer 

in the Department of Accounting at 

the University of Stellenbosch.
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I  travel SA  I  

Review rating: 

     don’t bother going 

         go only if absolutely everything in the vicinity is fully booked

              enjoyable 

               will refer and return 

                    my company’s headquarters should relocate here!

My Rating
Food:    Delicious, but disappointed with 

the lack of choice 
Room:    Luxurious, clean, well maintained 

and with an excellent turn-down 
service 

Facilities:   A golfers dream with a star Spa
Service:   The staff are friendly and efficient
Overall:                 

It may not be situated right on the beach 
front, it may not serve the best cuisine, and 

it may not even have the best views from the 
lower level rooms, but the Shelly Point Hotel, 
Spa and Country Club has everything else! It 
represents the typical luxurious outdoor living 
and friendly and efficient service for which 
the Cape is renowned. The chief appeal of the 
West Coast of course remains its laid-back 
lifestyle and relaxed, unhurried atmosphere, 
as well as its stunning natural beauty with 
magnificent sea views and long sandy 
beaches. Shelley Point Hotel, Spa and Country 
Club is set on a private peninsula fringed 
by three ecological bays, built alongside a 

challenging golf course. And it also boasts 
an amazing sensory spa that promises to de-
stress the mind, body and soul. 

And, despite the sometimes rocky (pot-holed 
west coast roads) drive up to the bay, the drive 
surprisingly brings about a natural calm and 
peace that will be matched by the friendliest 
and most helpful hotel staff you’re likely to 
encounter. Right from the porters who meet 
you at your car, to the reception and room 
staffers. Everyone seems so eager to make 
sure that your stay is as hassle free as can be.  
The rooms are all incredibly well maintained 
and serviced, spacious, well equipped, great 
decor, and have exceptionally modern and 
spacious en-suite bathrooms. So despite 
being able to hear your immediate neighbours 
come and go, the general luxury of the rooms 
and his and her en-suites with a shower big 
enough for two, will quickly drown out the 
unwanted sounds. 

The hotel’s golf course, slow 5-minute walk 
through the housing development to the 

beachside, the pool areas, gym, cozy lounges 
and restaurants, will certainly keep you busy. 
There’s also a youth centre and kiddies play 
area that should entertain the kids while you’re 
playing a round of golf or getting de-stressed 
in the spa. 

If you’re keen to explore the area, St Helena 
Bay holds many magical spots. “Discovered” 
by the Portuguese explorer Vasco Da Gama on 
7 Nov. 1497, during his pioneer voyage from 
Europe to India, St Helena Bay is one of the 
world’s principal fishing centres and a popular 
bay for whales to visit and calve. From August 
to November, the Southern Right Whales 
come in to the bay to calve, and can be viewed 
from the shore all around the bay. St Helena 
Bay is also situated in such a way that it is the 
only place on the West Coast where you can 
watch the sun rise over the sea. Every sunrise 
is different: from warm, red African sunrises 
to breathtaking, cooler scenes that could be 
somewhere in Scandinavia. asa

Shelley Point – www.shelleypointhotel.co.za

Shelley Point 
Hotel, Spa and Country Club

Where? St Helena Bay, Cape West Coast.
Star Rating? 4-star

To stay or not to stay!
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Review rating: 

     don’t bother going 

         go only if absolutely everything in the vicinity is fully booked

              enjoyable 

               will refer and return 

                    my company’s headquarters should relocate here!

My Rating
Food:    Not enough choices, but 

available meals are delicious
Room:    Comfortable and lovely decor
Facilities:   Game lovers will feel at 

home
Service:   Excellent service
Overall:                 

It’s Sunday morning and my wife and I 
are returning to our room after an early 

morning game drive and we can’t help but 
feel a little sad to be returning home to 
Johannesburg. It’s been a lovely weekend 
getaway at the Kedar Country Hotel, 
Conference Centre & Spa. 

The hotel is situated in Boekenhoutfontein 
(Boshoek), Rustenburg in the North West 
Province of South Africa and forms part of 
a farm previously owned by President Paul 
Kruger, and which was declared a National 
Monument in 1971.

The facilities at the hotel take you back in time 
and allow you to enjoy our own history, our 
beautiful country, and all that our people have 
been through. Our wars, our past presidents, 
as well as our culture. And when you step 
outside the historically themed rooms, you get 
the feeling of being right in the centre of the 
wild with eland, blesbok, impala, bushbuck, 
nyala, kudu, zebra, blue wildebeest, giraffe, 
sable and pygmy hippos.

On our first evening at the hotel, we sat down 
at the Armoury Restaurant to a buffet dinner, 
which was truly a taste of real South African 
food. The restaurant is filled with memorabilia 
from our past wars and battles fought in this 
area and the rest of South Africa, so your 
dining experience really is a sight, sense and 
taste experience. 

And this sensory experience is echoed in the 
bedrooms, which are African themed with a 
hint of the exotic luxury (in the Royal Suite) 

with its outdoor and indoor shower, thatched 
roof, mini lounge and all the expected western 
features like safe, air-conditioning system and 
stocked bar fridge. 

The next day, we enjoyed treatments from 
the Spa, mountain biking, hiking trails, fishing, 
volleyball and swing ball, board games and a 
museum tour, which is something you should 
not miss on a visit to Kedar. It literally takes 
you on a tour of President Paul Kruger’s home 
from where he raised his kids and governed 
the country. The house still has all its original 
furniture. You also get a glimpse into how 
the president and perhaps other citizens 
conducted their finances by viewing the 
Presidents daily and monthly records. 

All-in-all the Kedar Country Hotel Conference 
Centre & Spa is a trip well worth going back 
and signing my name in the registry again. asa

Kedar – www.kedar.co.za 

Kedar
Country Hotel, Conference Centre & Spa

Where? North West Province
Star Rating? 4-star
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Review rating: 

     don’t bother going 

         go only if absolutely everything in the vicinity is fully booked

              enjoyable 

               will refer and return 

                    my company’s headquarters should relocate here!

My Rating
Food:    An array of choices deliciously 

rich in flavour and with 
exceptional presentation

Room:    The penthouse is definitely 
5-star quality, and the rest of 
the rooms are well maintained, 
luxurious and comfortable

Facilities:   Library, sound-room, cigar 
lounge, and restaurant 
in a pool…all absolutely 
magnificent.

Service:   Attentive, efficient and definitely 
matching the 5 stars. 

Overall:                    

If you’re out to experience star quality in 
the hub of a busy city, then the African 

Pride Melrose Arch Hotel in Johannesburg 
is definitely a must-stop, see and stay 
experience. Literally situated in the hub of 
a dining and shopping haven in the new 
Melrose development area, this modern hotel 
is sure to delight. 

My only qualm, if I really must have one, is 
the underground parking. Narrow entry and 
exits really don’t cater for some of our big 
luxury drives, and the signage in the actual 
parking area is just a little lacking. But despite 
this somewhat negative start to a weekend 
getaway, my experience at Melrose Arch 
hotel couldn’t have been any more pleasing. 

Of course I’ve heard about the Melrose Arch 
experience from a few friends, but if you’re 
like me, from the centre of SA’s hospitality 
haven, the Cape, and you consider yourself 
a keen traveller and adept hotel explorer, 
then the proof really is in the tasting of 
the pudding. And from the warm greeting 
from unsuspecting hotel reception staff, 
to the generous amount of time the head 
chef spent with us, to the banqueting and 
concierge team ensuring we explored 
every inch of the hotel and the Melrose 
development area, I have not one complaint. 

The rooms are all modernly decorated, 
luxurious and have a natural ambience that 
could very well tempt you never to leave 
its confines as each room comes standard 
with a host of first-class business and 
leisure amenities including: flat-screen 
TV with six complimentary DVDs, mood 
enhancing lighting, free internet access, 
luxury bath with scented candles, climate 
control at your fingertips with superbly silent 
air-conditioning, a fully-stocked mini-bar, an 
executive work desk, international electrical 
adapters, and my all-time must have, an 
extra length king-size bed. 

The dining experience at the hotel’s March 
Restaurant was phenomenal, and not just 
because the head chef spoke us through 
every dish we sampled throughout the 

African Pride 

Melrose Arch 
hotel
Where? Melrose, Gauteng.
Star Rating? 5-star

weekend, but also because it has great 
variety for the discerning international 
diner, deliciously prepared and beautifully 
presented. Breakfast was also particularly 
scrumptious. 

Facilities at the hotel are what you’d come 
to expect of any international hotel venue. 
It offers high tech executive meeting rooms 
and a full-service Business Centre. Its much 
spoken of pool with tables in the water 
made me feel as if I was sitting in cancun or 
the private resort of laguna or even camps 
bay. The mood is surreptitiously similar to 
a seaside resort, and the sound of music 
filtering magically from beneath the pool’s 
surface gives this area of the hotel a truly 
tropical feel. 

The hotel’s ample library and sound room 
is a particularly superb extra. The entire 
hotel gives you a sense of living in a truly 
warm and modern African home. It has 
beautiful original art hanging on the walls, 
ergonomically designed furniture and high-
tech facilities. My stay at the Melrose Arch 
hotel was a surprisingly rich experience 
in one of my least favourite cities in SA. I 
might even consider renting a penthouse 
here if I was forced to relocate to this urban 
city centre. asa

Melrose Arch – www.africanpridehotels.com
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My Rating
Food:    Delicious, there is something 

for everyone
Room:    Very nice
Facilities:   In-house restaurant (Wodka), 

10 mins walk to Ushaka Marine 
world

Service:   Literally starts when you get out 
of your car. It’s the best service 
which you could ever ask for

Overall:                 

Docklands Hotel was opened in May 
2010, so it’s fairly new on the scene. It 

is placed on the beachfront in Durban, and is 
only a 10-minute walk from Ushaka Marine 
World. It’s a three star hotel and has a ‘still 
in construction’ feel to it. The service starts 
as soon as you get out of your car, there is 
already someone waiting to take your bag 
and accompany you to the reception area. 

As soon as you check in, you are accompanied 
to your room and left there to relax.   

The bedrooms are amazing with a view 
of the harbour, and the fresh breeze 
from the sea is out of this world. The 
hotel is in the quiet part of south beach 
so you can go for a relaxing walk to 
Ushaka or just around the block. It has 
an in-house restaurant called Wodka, 
not to be mistaken with the drink, which 
has a menu that caters for all your 
dietary requirements. Everyone that 
works at the hotel is extremely friendly, 
and always has a smile on their face. 
They refer to you by your name and are 
always willing to help where they can. 
Docklands is not a very big hotel, but it’s 
big enough to host functions for those 
that want to entertain work colleagues 
at a conference of corporate functions.  
It is one of the few hotels that capture 
every moment for every family that visits 
them, whether for business trips, or just 
a family holiday. asa

Docklands – www.signaturehotels.co.za

Docklands 
hotel
Where? Durban Beachfront,  KwaZulu-Natal 
Star Rating? 4-Star
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Remuneration: Salary Based Position (NOT Commission based)

To apply please send your cv, academic transcript, copy of I.D.
and motivational letter to recruitment@edencourt.co.za

FINANCIAL ADVISOR

www.edencourt.co.za

EDEN COURT
ADVISORY SERVICES

BBusSci or CA (SA) or CFP

       Job Requirements:
• Provide sound financial advice on a range of investment products 

including unit trusts South African & Foreign), retirement funds, 
endowment policiesand pension annuities 

• Identify clients, establish and define professional relationships, 
gather information, conduct an investment needs analysis and risk 
profile analysis, prepare and present recommendations or solutions, 
implement, review, monitor  and record keeping.

• Ensure that all transactions comply with applicable and relevant 
legislation, e.g. FICA, FAIS, Income Tax Act, Estate Duty Act, etc.

• Ongoing training will be provided.

   Competency Requirements:
• Influential, persuasive, outgoing with good written and verbal skills, 

sound technical skills and attention to detail. 
• Driven and motivated to succeed.
• Canditate must be FAIS compliant, and understand codes of conduct 

of FPI, ASISA & FSB

       Experience Requirements:          
• 3 + years work experience advantageous. 

ECAS (FSP 22670)

Sweeties Rock
One of the wines I really wanted to taste 

when I was in Portugal earlier this 
year was Moscatel de Setubal. Made in an 
appellation just south of Lisbon, close to the 
cool breezes of the Atlantic Ocean, this is one 
of the great wines of Portugal.

When exported in the early days to its South 
American colony of Brazil, barrels were 
strapped on the decks of the ships, exposing 
the wines to the heat of the tropics and thus 
concentrating the wonderful flavours and 
intensifying the colour, making it a beautiful 
amber.

Today, the wines are matured in hot cellars as 
you can see from the illustration. One that I 
particularly enjoyed was the superior edition 
of the wine from the Casa Ermelinda Freitas, a 
winery run by women since its establishment. 
Winemaker Ana Silveira took us through her 
wines and Joana Freitas, whose mother heads 
up the winery gave us a bottle. This was the 
only wine I brought back with me.

I  wine route  I

Rich in flavour, unctuous and sweet, we tasted 
a number of  these wines in the regional 
Commission office for a wine guide by Anibal 
Coutinho appearing in September, to which 
Neil Pendock Sunday Times Wine Writer and I 
were invited to contribute.

While it is possible to buy Port, some vinho 
verdes, reds and Madeiras in South Africa, I 
have yet to see Moscatel on our shelves.

Despair not! There are some truly sublime 
fortified Cape wines made from the Muscadel 
grapes to be found. They are really so 
underrated, and as a result usually available at 
an extraordinary price.

The South African Muscadel Association holds 
a competition each year and many of these 
wines are awarded for their excellence.
Monis Muscadel is one of my personal 
favourites - deep Christmas pudding flavours, 
lots of spice and raisins, sweet honeyed. It’s 
made from grapes from the Breede River 

and matured in oak barrels. Aan de Doorns, 
a winery between Worcester and Villiersdorp 
won a gold medal for its sublime 2009 Red 
Muscadel.

Some excellent unfortified sweeties to look 
out for are, obviously, the Nederburg Noble 
Late Harvest, the pioneer in South Africa, the 
delicious Neethlingshof Maria and the Fleur 
du Cap Noble Late Harvest. Paul Cluver does 
a stunner made from Riesling and Simonsig, 
one of my special wineries as my wife 
worked there some years ago, does a noble 
late harvest made from Sauvignon Blanc and 
Semillon called Vin de Liza. asa

Michael Olivier is a wine writer, broadcaster 
and author of The People’s Guide – navigate 
the winelands in a trolley.



The Crescent, North Building, 3 Eglin Road 
Sunninghill, Gauteng, 2157

Tel: 011 234 0600 / 012 361 3475 
012 348 4940 / 012 665 4401

WWW.NETWORKFINANCE.CO.ZA

CHIEF FINANCIAL OFFICER

R1.3m – 900K pa

GAUTENG

Progressive industry leader seeks 
commercially inclined CFO to join their 
multi-national entity. The purpose is to 
strategically position the organization 
favorably to achieve set targets for 
market growth. CA (SA) essential.
Contact: Simone Beales
T: 012 361 3475
sbeales@networkfinance.co.za

MANAGEMENT ACCOUNTANT
R500 – 450K pa

GAUTENG

Manufacturing concern seeking a 
meticulous Management Accountant. 
Responsibilities include setting up new 
exchange fee pricing structures, monthly 
price forecasts, as well as annual price 
budgets. Advanced Excel skills essential.
Contact: Yolandi Maritz
T: 012 361 3475
ymaritz@networkfinance.co.za

CHIEF ACCOUNTING OFFICER (CFO) 

R950 – 800K pa

GAUTENG

Chance to join a multi-national group, 
with operations in South and Sub-
Saharan Africa. CA (SA) with strong 
financial management experience, 
as well as business acumen and a 
strategic mind. 
Contact: Corne Booysen
T: 012 348 4940
cbooysen@networfinance.co.za

FINANCIAL MANAGER  

R650 – 550K pa

GAUTENG

Listed concern seeks CA (SA) with 
2 years experience in commerce, 
to manage team of seven. Your main 
KPAs will include: effective reporting, 
and implementation of procedures to 
streamline all processes.
Contact: Shantelle Pieterse
T:  011 234 0600                                        
spieterse@networkfinance.co.za

FINANCIAL CONSULTANT / ACC
R450K pa

GAUTENG

Qualifying as a CA (SA)? This is the 
perfect opportunity for you! Apply and 
be a part of this dynamic organization, 
in a high-flying environment. Lots of 
growth potential and international 
travel opportunities.         
Contact: Shivani Ramnarain
T: 011 234 0600
sramnarain@networkfinance.co.za 

DEVELOPING RELATIONSHIPS, DELIVERING RESULTS   l SPECIALISTS IN FINANCIAL RECRUITMENT

FINANCIAL MANAGER                                                                             
R900 – 800K pa
Industry pioneer who operates in 
120 countries world-wide is seeking a 
hands-on Chartered Accountant for 
their mining and construction business. 
Apply today, and become part of their 
strategic management team.
Contact: Michelle Snyman
T: 012 348 4940
msnyman@networkfinance.co.za

GAUTENG

152/10

if finance or risk is your speciality_ you are our business

 
 

CHIEF FINANCIAL  
OFFICER

• R800K – R900K p.a. plus 
Performance Incentives • CA(SA) 
with minimum 7 years’ financial 
management experience preferably 
from the media industry  
• Johannesburg Northern Suburbs 
• Affirmative Action appointment.

A subsidiary of one of SA’s major Groups 
in the Media Industry requires a business 
astute and commercially wise finance 
professional to manage the entire finance 

and reporting functions of this rapidly 
developing Company.

The responsibilities will include the  
day-to-day operational finance functions 
as well as: • Providing strategic direction 
and guidance on the financial and commercial 
affairs • Implementing and maintaining an 

effective and robust internal control and risk 
management environment with sound Corporate 
Governance • Ensuring optimal Cash and Working 
Capital management • Manage and implement all 
cost curtailment and profit improvement initiatives  
• Positively participate in all Exco activities.   
 Ref: CHS/oats

FINANCIAL MANAGER

• R550K – R650K p.a. Cost-to-Company 
plus Performance Incentives • CA(SA) with 
minimum 5 years’ Financial Management 
experience • Retail/Wholesale/FMCG/
Manufacturing sector experience  
• Johannesburg CBD

The distribution subsidiary of a national FMCG 
concern has a vacancy for a strategic, business 
minded incumbent to manage the complete Finance, 
Accounting and Reporting functions of its R500 
million operation. 

Operational duties will include: • Responsibility 
for establishing and maintaining financial 
frameworks and procedures to support the business 
operations • Ensuring the integrity of the financial 
data • Preparation of the Monthly Management 
Accounts together with analysis and commentaries 
• Preparation of the Annual Financial Statements in 
compliance with IFRS • Preparation of the Annual 
Budgets and Forecasts and co-ordinate the monthly 
and quarterly updates • Cash flow and Working 
Capital management with a strong focus on Credit 
Control • Responsibility for all Statutory Company 
Secretarial affairs. 
 Ref: LP/fmca

FINANCIAL MANAGER

R450K – R550K p.a Cost-to-Company 

plus Performance Incentives • CA(SA) 

with at least 1 year financial management 

experience, preferably from the logistics/

distribution related sectors • SAP 

experience will be an advantage • Cape 

Town (Northern Suburbs).

A national organisation requires an individual with 

strong process management and problem solving 

skills who is able to deliver accurate results in a 

highly pressurised environment.

Duties will include: • Submission of various monthly, 

quarterly and annual statistical surveys • Reconciliation 

of inter-company vendors/customers and loan accounts 

• Balance sheet reconciliation and preparation of 

supporting schedules • Reporting to Financial Director 

and delivering annual Financial Statements and 

Reports in terms of IFRS • Maintenance of SAP chart of 

accounts • Ongoing interaction with Tax Department to 

ensure compliance with applicable VAT/Tax legislation 

• Liaison with internal and external auditors.

 Ref: LH/gcp

Sandton: Charles Stilwell CA(SA)
charless@greyconsulting.co.za  Tel: (011) 384-4531

Cape Town: Leonie Hugo
leonih@greyconsulting.co.za  Tel: (021) 918-5200www.greyconsulting.co.za

Interested candidates to forward a detailed CV in a Word document to Charles Stilwell on  
charless@greyconsulting.co.za quoting Ref: CHS/oats, Laura Pillay on laurap@greyconsulting.co.za 

quoting Ref: LP/fmca and Leonie Hugo on leonieh@greyconsulting.co.za quoting Ref: LH/gcp

GREY_CONSULTING
accounting,finance and risk recruitment specialists

  

Tel: +27 11 785 4930    Fax: +27 11 785 4939   www.wexford.co.za
Three Seasons Office Park, 7 Spring Street, Rivonia, 2128

  CHIEF FINANCIAL OFFICER
  R2.5 million CTC + R2.5 million Bonus, North

This leading listed co - the largest financially geared co with a market cap of R10 billion reqs 
an exp, mature CFO of listed co to join executive team. Will be member of the board where 
interacting with top CEO’s, who are all board members, will be the norm. You will need to 
be a mentor who is capable of steering divisional CFO’s, drive the risk & audit plans, oversee 
group tax, treasury and the glossy financial statements. This co was created & grown by 
people who made it their passion so the CFO needs to be a visionary who is looking for more 
than a job! CA (SA) & 10yrs exp as CFO of listed co ess. Ideally strong debt and investor 
background. Financial services, mining, construction exp secures. janet@wexford.co.za

  PROJECT AND CORPORATE AFFAIRS OFFICER
  R650 000 CTC, North

International concern req fast tracking CA (SA) to join org. that promotes every 2yrs & trains 
its above ave. staff internationally. First project entails getting BEE req in this sizeable org. 
on track so some relevant exp would be ideal but not necessary. However you do need to be 
astute, well spoken, well presented & have the ability to communicate at all levels. If this 
diverse position sounds like something you could do & you are a CA (SA) or have relevant 
exp pls apply. janet@wexford.co.za

  FINANCIAL MANAGER
  R500 000 - R420 000 CTC, North

Leading automobile company seeks a proactive individual to head up centralized accoun-
ting department. Full financial accounting function, budgeting, analysis and forecasting. 
BCom essential. New CA (SA) also an option. Good growth prospects. search@wexford.co.za

  MANAGEMENT ACCOUNTANT
  R550 000 - R500 000 CTC, Jhb CBD

Retail giant seeks high calibre management accountant to be responsible for full function 
reporting to the F.D. CA (SA) and 2 years corporate experience will secure. 
candice@wexford.co.za

  FINANCIAL MANAGER
  R750 000 - R650 000 CTC, Sandton

Telecoms company requires CA (SA) or BCom (Hons) with 5 years experience as a financial 
manager to oversee financial team. This role will suit stable, firm, process driven individual. 
candice@wexford.co.za

  FINANCIAL ACCOUNTING MANAGER
  R720 000 + Shares + Bonus, CBD

Blue chip giant requires individual who has the ability to prepare accurate, reliable, 
consolidated financial information and act as a coordinator between SA, global and the 
regions. If you have excellent coordination skills, the ability to influence and drive change, 
clear communication skills and sound IFRS knowledge this position may be for you. CA (SA) 
+ relevant experience essential. liz@wexford.co.za

  FINANCIAL MANAGER
  R700 000 - R650 000 CTC, Jhb

A multinational group requires a talented and technical CA (SA) with 2-3 years post 
article experience. Reporting to the group financial manager, the successful candidate will 
be responsible for group consolidations & reports, tax matters, implementation of new 
accounting standards & technical accounting support. Ample scope for career develop-
ment. permanent@wexford.co.za

  FINANCIAL MANAGER
  R600 000 - R550 000 CTC + Bonus, East Rand

Elite logistics group seeks CA with excellent reporting, reconciliation and budgeting skills 
to head up a small finance team at head office. Successful incumbent should have more 
than 18 months post article experience with a keen interest in monthly and annual board 
reporting. The position will offer travel opportunities and the opportunity to be groomed 
into a F.D. tanya@wexford.co.za
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CHIEF FINANCIAL OFFICER

R1.3m – 900K pa

GAUTENG

Progressive industry leader seeks 
commercially inclined CFO to join their 
multi-national entity. The purpose is to 
strategically position the organization 
favorably to achieve set targets for 
market growth. CA (SA) essential.
Contact: Simone Beales
T: 012 361 3475
sbeales@networkfinance.co.za

MANAGEMENT ACCOUNTANT
R500 – 450K pa

GAUTENG

Manufacturing concern seeking a 
meticulous Management Accountant. 
Responsibilities include setting up new 
exchange fee pricing structures, monthly 
price forecasts, as well as annual price 
budgets. Advanced Excel skills essential.
Contact: Yolandi Maritz
T: 012 361 3475
ymaritz@networkfinance.co.za

CHIEF ACCOUNTING OFFICER (CFO) 

R950 – 800K pa

GAUTENG

Chance to join a multi-national group, 
with operations in South and Sub-
Saharan Africa. CA (SA) with strong 
financial management experience, 
as well as business acumen and a 
strategic mind. 
Contact: Corne Booysen
T: 012 348 4940
cbooysen@networfinance.co.za

FINANCIAL MANAGER  

R650 – 550K pa

GAUTENG

Listed concern seeks CA (SA) with 
2 years experience in commerce, 
to manage team of seven. Your main 
KPAs will include: effective reporting, 
and implementation of procedures to 
streamline all processes.
Contact: Shantelle Pieterse
T:  011 234 0600                                        
spieterse@networkfinance.co.za

FINANCIAL CONSULTANT / ACC
R450K pa

GAUTENG

Qualifying as a CA (SA)? This is the 
perfect opportunity for you! Apply and 
be a part of this dynamic organization, 
in a high-flying environment. Lots of 
growth potential and international 
travel opportunities.         
Contact: Shivani Ramnarain
T: 011 234 0600
sramnarain@networkfinance.co.za 
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FINANCIAL MANAGER                                                                             
R900 – 800K pa
Industry pioneer who operates in 
120 countries world-wide is seeking a 
hands-on Chartered Accountant for 
their mining and construction business. 
Apply today, and become part of their 
strategic management team.
Contact: Michelle Snyman
T: 012 348 4940
msnyman@networkfinance.co.za
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• R800K – R900K p.a. plus 
Performance Incentives • CA(SA) 
with minimum 7 years’ financial 
management experience preferably 
from the media industry  
• Johannesburg Northern Suburbs 
• Affirmative Action appointment.

A subsidiary of one of SA’s major Groups 
in the Media Industry requires a business 
astute and commercially wise finance 
professional to manage the entire finance 

and reporting functions of this rapidly 
developing Company.

The responsibilities will include the  
day-to-day operational finance functions 
as well as: • Providing strategic direction 
and guidance on the financial and commercial 
affairs • Implementing and maintaining an 

effective and robust internal control and risk 
management environment with sound Corporate 
Governance • Ensuring optimal Cash and Working 
Capital management • Manage and implement all 
cost curtailment and profit improvement initiatives  
• Positively participate in all Exco activities.   
 Ref: CHS/oats

FINANCIAL MANAGER

• R550K – R650K p.a. Cost-to-Company 
plus Performance Incentives • CA(SA) with 
minimum 5 years’ Financial Management 
experience • Retail/Wholesale/FMCG/
Manufacturing sector experience  
• Johannesburg CBD

The distribution subsidiary of a national FMCG 
concern has a vacancy for a strategic, business 
minded incumbent to manage the complete Finance, 
Accounting and Reporting functions of its R500 
million operation. 

Operational duties will include: • Responsibility 
for establishing and maintaining financial 
frameworks and procedures to support the business 
operations • Ensuring the integrity of the financial 
data • Preparation of the Monthly Management 
Accounts together with analysis and commentaries 
• Preparation of the Annual Financial Statements in 
compliance with IFRS • Preparation of the Annual 
Budgets and Forecasts and co-ordinate the monthly 
and quarterly updates • Cash flow and Working 
Capital management with a strong focus on Credit 
Control • Responsibility for all Statutory Company 
Secretarial affairs. 
 Ref: LP/fmca

FINANCIAL MANAGER

R450K – R550K p.a Cost-to-Company 

plus Performance Incentives • CA(SA) 

with at least 1 year financial management 

experience, preferably from the logistics/

distribution related sectors • SAP 

experience will be an advantage • Cape 

Town (Northern Suburbs).

A national organisation requires an individual with 

strong process management and problem solving 

skills who is able to deliver accurate results in a 

highly pressurised environment.

Duties will include: • Submission of various monthly, 

quarterly and annual statistical surveys • Reconciliation 

of inter-company vendors/customers and loan accounts 

• Balance sheet reconciliation and preparation of 

supporting schedules • Reporting to Financial Director 

and delivering annual Financial Statements and 

Reports in terms of IFRS • Maintenance of SAP chart of 

accounts • Ongoing interaction with Tax Department to 

ensure compliance with applicable VAT/Tax legislation 

• Liaison with internal and external auditors.

 Ref: LH/gcp

Sandton: Charles Stilwell CA(SA)
charless@greyconsulting.co.za  Tel: (011) 384-4531

Cape Town: Leonie Hugo
leonih@greyconsulting.co.za  Tel: (021) 918-5200www.greyconsulting.co.za

Interested candidates to forward a detailed CV in a Word document to Charles Stilwell on  
charless@greyconsulting.co.za quoting Ref: CHS/oats, Laura Pillay on laurap@greyconsulting.co.za 

quoting Ref: LP/fmca and Leonie Hugo on leonieh@greyconsulting.co.za quoting Ref: LH/gcp

GREY_CONSULTING
accounting,finance and risk recruitment specialists

  

Tel: +27 11 785 4930    Fax: +27 11 785 4939   www.wexford.co.za
Three Seasons Office Park, 7 Spring Street, Rivonia, 2128

  CHIEF FINANCIAL OFFICER
  R2.5 million CTC + R2.5 million Bonus, North

This leading listed co - the largest financially geared co with a market cap of R10 billion reqs 
an exp, mature CFO of listed co to join executive team. Will be member of the board where 
interacting with top CEO’s, who are all board members, will be the norm. You will need to 
be a mentor who is capable of steering divisional CFO’s, drive the risk & audit plans, oversee 
group tax, treasury and the glossy financial statements. This co was created & grown by 
people who made it their passion so the CFO needs to be a visionary who is looking for more 
than a job! CA (SA) & 10yrs exp as CFO of listed co ess. Ideally strong debt and investor 
background. Financial services, mining, construction exp secures. janet@wexford.co.za

  PROJECT AND CORPORATE AFFAIRS OFFICER
  R650 000 CTC, North

International concern req fast tracking CA (SA) to join org. that promotes every 2yrs & trains 
its above ave. staff internationally. First project entails getting BEE req in this sizeable org. 
on track so some relevant exp would be ideal but not necessary. However you do need to be 
astute, well spoken, well presented & have the ability to communicate at all levels. If this 
diverse position sounds like something you could do & you are a CA (SA) or have relevant 
exp pls apply. janet@wexford.co.za

  FINANCIAL MANAGER
  R500 000 - R420 000 CTC, North

Leading automobile company seeks a proactive individual to head up centralized accoun-
ting department. Full financial accounting function, budgeting, analysis and forecasting. 
BCom essential. New CA (SA) also an option. Good growth prospects. search@wexford.co.za

  MANAGEMENT ACCOUNTANT
  R550 000 - R500 000 CTC, Jhb CBD

Retail giant seeks high calibre management accountant to be responsible for full function 
reporting to the F.D. CA (SA) and 2 years corporate experience will secure. 
candice@wexford.co.za

  FINANCIAL MANAGER
  R750 000 - R650 000 CTC, Sandton

Telecoms company requires CA (SA) or BCom (Hons) with 5 years experience as a financial 
manager to oversee financial team. This role will suit stable, firm, process driven individual. 
candice@wexford.co.za

  FINANCIAL ACCOUNTING MANAGER
  R720 000 + Shares + Bonus, CBD

Blue chip giant requires individual who has the ability to prepare accurate, reliable, 
consolidated financial information and act as a coordinator between SA, global and the 
regions. If you have excellent coordination skills, the ability to influence and drive change, 
clear communication skills and sound IFRS knowledge this position may be for you. CA (SA) 
+ relevant experience essential. liz@wexford.co.za

  FINANCIAL MANAGER
  R700 000 - R650 000 CTC, Jhb

A multinational group requires a talented and technical CA (SA) with 2-3 years post 
article experience. Reporting to the group financial manager, the successful candidate will 
be responsible for group consolidations & reports, tax matters, implementation of new 
accounting standards & technical accounting support. Ample scope for career develop-
ment. permanent@wexford.co.za

  FINANCIAL MANAGER
  R600 000 - R550 000 CTC + Bonus, East Rand

Elite logistics group seeks CA with excellent reporting, reconciliation and budgeting skills 
to head up a small finance team at head office. Successful incumbent should have more 
than 18 months post article experience with a keen interest in monthly and annual board 
reporting. The position will offer travel opportunities and the opportunity to be groomed 
into a F.D. tanya@wexford.co.za



       We require someone that will:
• Be responsible for financial analyses in the finance department or 

responsible for a division providing financial accounting services for 
head office and/or group companies. 

• Apply principles of accounting to analyse financial information and 
prepare financial reports.

• Compile and analyse financial information to prepare entries to 
accounts, such as general ledger accounts, documenting business 
transactions. 

• Analyse financial information detailing assets, liabilities and capital. 
• Prepare balance sheets, profit and loss statements and other reports 

to summarize and interpret current and projected company financial 
position for other managers. 

• Audit contracts, orders and vouchers and prepare reports to substanti-
ate individual transactions prior to settlement. 

• Install, modify, document and coordinate implementation of account-
ing systems and accounting control procedures. 

• Make recommenations regarding the accounting of reserves, assets 
and expenditures.

Remuneration: Market Related Cost to Company
Location: Cape Town (South Africa)

Email your CV, ID, & Academic Transcripts to: 
recruitment@oasiscrescent.com

CHARTERED ACCOUNTANT
CA  5-8 Years of experience

w w w . o a s i s c r e s c e n t . c o m

Oasis is a global fund management operation that was formed 
in June 1997. Within the fund management industry, Oasis has 
established a strong investment track record as an investment 
manager with expertise in Shari’ah compliant and conven-
tional collective investment schemes, global mutual funds, 
retirement funds and large segregated institutional funds. In 
April 2010 Oasis added to its comprehensive range of products 
by launching an insurance company offering endowments and 
pension annuities. This resultant expansion has necessitated 
further growth and career opportunities within the group. 

ClASSIfIEDS

Established client portfolio would be an 
added advantage but by no means essential. 
Reply to richardj@tuffsan.co.za”

MERGING 
Interested in merging with a well 
established successful accounting and 
auditing firm in Gauteng, Cape Town and 
Durban. Let’s talk about the possibility 
and opportunities. Call Marius at 082 887 
3496.

PURCHASE A PRACTICE
Practitioner in Melville, Johannesburg invites 
applications from small/medium practitioners 
wishing to dispose of their practice or block of 
fees. Call Manfred 083 251 4070 or 
e-mail manfred@profitplan.co.za.

CONTEMPLATING RETIREMENT?  OR 
WISHING TO EXPAND?
Established, entrepreneurial and dynamic 
Cape Town practice wishes to acquire a 
practice or block of fees.  To commence a 
confidential discussion please forward your 
details to pgm@gmn.co.za.

SERVICES

DECEASED ESTATES / WILLS / TRUSTS
Phillip Coetzee is an attorney specialising in 
the administration of deceased estates, the 
drafting of wills and trusts, I offer the services 
of attending to the estate work of auditors and 
accountants, subject to arranged allowance.  
Will travel to attend to the initial intake of the 
estate. Call 012 809 4489, Cell 083 379 6855 or 
e-mail flip@tci.co.za.

IT MATES SOFTWARE
AuditMate - Prepare audit and review working 
papers with new ISA Templates and Excel based 
annual financial statements including IFRS for 
SME’s. ClientMate - Our new CRM software 
brings all Client information to your desktop. 
Features include letter printing, e-mails and SMS 
communications as well as Time recording, 
invoicing and Pastel integration.  For intuitive, 
user friendly software with powerful automation 
and support that exceeds all expectations.  
Tel: 033 266 6859 www.itmates.co.za.

WEB ACCOUNTING SOFTWARE
Is a web based full accounting software 
which includes feature rich general ledger, 
debtors, creditors and inventory. Information 
for add on modules is available. Sign up at 
www.webaccounting.co.za or Tel: 0861 93 2222

APPOINTMENTS

CA(SA)
Assessor. Industry leader in outsourced 
assessments seeking a Part time to 
assess trainees working and studying 
towards CA(SA) qualification. Send CV to 
adam@ontopp.co.za or call 011 719 2500 

CA REQUIRED
Well established and fast growing audit 
practice in the Goldfields(Free state) wishes 
to employ a recently qualified CA with the 
view of offering him/her, a share of the 
business within 2 or 3 years.  Must be 
dynamic, hard-working and willing to take 
on responsibilities in order to succeed. 
A share in the business would require 
commitment and dedication in order to 
maintain and extend the goodwill created 
over the years.  Employment may be 
delayed until January/February 2011(if so 
required). Should this be you, please e-mail 
your CV to la@gambale.co.za.”

DYNAMIC AUDITING COMPANY
We are based in Dunkeld and seek new 
trainees as well as qualified staff. Excellent 
training and prospects exist. Please email 
one page CV to david@dkalmin.co.za.

TRAINEE ACCOUNTANTS
Dynamic, Northcliff based firm of Chartered 
Accountants and Auditors has vacancies for 
1st year or entry level trainee accountants 
with Caseware experience. Please forward 
CV to the staff Partner at johanc@arcinc.co.za 
or 086 630 9321

PARTNERSHIPS & PRACTICES

ACQUIRING 
Well established successful CA firm 
wishes to acquire accounting and auditing 
firms (Gauteng, Cape Town and Durban. If 
you are interested in selling, call Marius at 
082 887 3496. 

AUDIT/ACCOUNTING PRACTICES 
WANTED
We are looking to buy practices in the 
Cape Town area, for further details please 
send an mail to pa@chartered.co.za.

BEE PARTNER
“Old established five partner firm in 
Edenvale wishes to offer partnership to a 
suitably qualified Chartered Accountant. 

Closing Date for Advertisements: Please note that all adverts should be submitted to this office in 
writing two months prior to publication date. 
Important Information: A telephone number, contact name and postal address must be included 
with any advert submitted and in the event that payment is not made before the closing date the 
advert will not be published. 
Legislation requires your VAT Registration number for invoicing purposes. 
For Classified Advertisement information: Contact Angel lelosa  Tel: 011 621-6696. 
All advertisements to be submitted to: Accountancy SA, PO Box 59875, Kengray, 2100,  
fax 011 621-6807 or Email: classifieds@saica.co.za

011 269 8700
www.accountantsoncall.co.za

PROFIT 

WITH THE

PROFESSIONALS

HEAD OF FINANCE CREDIT

R1 MILL - R800K
CA(SA)- Banking -  JHB CBD 

rachel.joffe@accountantsoncall.co.za

GROUP FINANCIAL MNGR (EE)

R800K - R650K 
CA(SA) - Government - Bloemfontein 
annerle.barnard@accountantsoncall.co.za

FINANCIAL ACCOUNTANT

R720K - R650K 
CA(SA)/BCom Hons - Finance - Isando
natasha.theodorides@accountantsoncall.co.za

FINANCIAL MANAGER

R700K - R680K 
CA(SA) - Finance - Bedfordview

natasha.theodorides@accountantsoncall.co.za

FINANCE MANAGER

R650K - R600K
CA(SA) - Finance - Bryanston 

natasha.theodorides@accountantsoncall.co.za

FINANCIAL MANAGER (AA)

R600K - R450K
CA(SA) - Fin Services - Centurion 

karen.robertson@accountantsoncall.co.za

ACCOUNTANT

R360K - R340K
BCom - Finance - Waverly 

natasha.theodorides@accountantsoncall.co.za

ACCOUNTANT 

R390K - R360K
BCom Hons - Fin Services - Bryanston 

natasha.theodorides@accountantsoncall.co.za

FINANCIAL ACCOUNTANT

R360K - R340K
BCom Hons - Financial - Melrose Arch

natasha.theodorides@accountantsoncall.co.za

asa  I  november 2010



       We require someone that will:
• Be responsible for financial analyses in the finance department or 

responsible for a division providing financial accounting services for 
head office and/or group companies. 

• Apply principles of accounting to analyse financial information and 
prepare financial reports.

• Compile and analyse financial information to prepare entries to 
accounts, such as general ledger accounts, documenting business 
transactions. 

• Analyse financial information detailing assets, liabilities and capital. 
• Prepare balance sheets, profit and loss statements and other reports 

to summarize and interpret current and projected company financial 
position for other managers. 

• Audit contracts, orders and vouchers and prepare reports to substanti-
ate individual transactions prior to settlement. 

• Install, modify, document and coordinate implementation of account-
ing systems and accounting control procedures. 

• Make recommenations regarding the accounting of reserves, assets 
and expenditures.

Remuneration: Market Related Cost to Company
Location: Cape Town (South Africa)

Email your CV, ID, & Academic Transcripts to: 
recruitment@oasiscrescent.com

CHARTERED ACCOUNTANT
CA  5-8 Years of experience

w w w . o a s i s c r e s c e n t . c o m

Oasis is a global fund management operation that was formed 
in June 1997. Within the fund management industry, Oasis has 
established a strong investment track record as an investment 
manager with expertise in Shari’ah compliant and conven-
tional collective investment schemes, global mutual funds, 
retirement funds and large segregated institutional funds. In 
April 2010 Oasis added to its comprehensive range of products 
by launching an insurance company offering endowments and 
pension annuities. This resultant expansion has necessitated 
further growth and career opportunities within the group. 
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Opportunities in South Africa 

0861 788 788    www.antonapps.com    073 788 7880    0861 788 788    www.antonapps.com    073 788 7880    

All CVs to be sent to you@antonapps.com quoting reference 

Management Accountant: 
Manufacturing
R350k – R500k
Ref: BB004

Internal Auditor:
Manufacturing
R550k – R750k
Ref: BB005

Finance Manager:
Entertainment
R500k – R700k
Ref: BB002

Regulatory Reporting 
Manager: Banking
R500k – R700k 
Ref: CF002

Group Consolidations:
Banking
R450k – R600k 
Ref: CF003

Finance Manager 
(Contract): Retail 
R450k – R500k
Ref: BB001

Senior Finance Manager:
Financial Services
R600k – R750k
Ref: KH003

Risk Officer: 
Telecommunications
R750k – R850k
Ref: KH004

Finance Manager:
Banking
R650k – R750k
Ref: AT005

Finance Manager:
Banking 
R460k – R550k
Ref: KH001

Tax Specialist: 
Advisory
R600k – R750k
Ref: AT003

Business Consultancy: 
Advisory
R800k – R950k
Ref: AT004

Finance Manager:
Agriculture
US$70k – US$80k 
Ref: AT002

6 Johannesburg

Chief Financial Officer: 
Commerce
US$Neg 
Ref: JB001

DRC

Opportunities in Africa 

Finance Manager:
Agriculture
US$75k – US$85k
Ref: AT001

Zambia 1

Regulatory Manager:
Banking
R450k – R650k   
Ref: JB004

Cost Accountant:
Finance
R320k – R370k 
Ref: BB003

Financial Controller:
ICT  
R470k – R550k
Ref: KH005

Equity Derivatives Sales: 
Banking 
R700k – R850k
Ref: CF004

Management Accountant: 
Banking 
R350k – R300k  
Ref: CF001

Group Financial 
Controller: Commerce
R650k – R850k   
Ref: CF005

International Tax 
Consultant: Banking
R750k – R850k
Ref: KH002

Malawi

Group Controller:
Automotive
R600k – R650k  
Ref: DM002

Industrial Analyst:
Banking
R400k – R500k
Ref: JB002

Equity Sales Trader:
Banking
RNeg
Ref: JB003

Assistant Vice President - 
Finance: Shared Services
R850k – R1m   
Ref: RB004

Management Accountant -  
Specfin Finance Business 
Partner: Mining
R750k – R850k 
Ref: RB001

Management Accountant - 
Real Estate Division:
Banking
R750k – R850k 
Ref: RB002

2

Financial Systems 
Accountant: Insurance
R450k – R550k
Ref: RB003

Finance Manager: 
Hospitality 
R450k – R700k   
Ref: DM003

SOX Consultant:
Banking
R450k – R650k
Ref: DM005

Business Risk Officer: 
Banking 
R550k – R750k
Ref: DM006

Management Accountant: 
Manufacturing 
R450k – R550k
Ref: DM007

1 3

Financial Controller: 
Automotive 
R500k – R650k   
Ref: DM001

2

3

6

1

Product Control:
Banking
R600k – R650k   
Ref: JB005

Junior Deal Executive: 
Private Equity
R550k – R650k  
Ref: RB005

Recently Qualified CA: 
Financial Services 
R450k – R480k   
Ref: DM004

Financial Director:
Insurance
US$Neg
Ref: BB006

Financial Director:
Telecommunications
US$Neg
Ref: PM001

Kenya Nigeria54

4

5

Group Tax ManaGer – 
Durban
r850 000
An opportunity exits for a Group Tax Manager within a prestige 
organisation. Candidates must be able to contribute to the busi-
ness beyond their own functional area. The successful candidate 
will have at least 6 years experience in corporate taxation with 
international tax experience. Responsibilities will include group 
tax planning, tax support for all operations including review of de-
ferred tax computations and accounting for various tax incentives 
received. Must be prepared to travel. CA (SA) with a H.Dip Tax or 
Masters in Taxation. Contact nicky@fronlinesolutions.co.za

Chief inTernal 
auDiTor – Durban 
aa Ca (Sa)
Salary negotiable
Reporting to the Finance Manager and will be accountable for the 
following: to develop and maintain a five year audit schedule and the 
annual audit programme, conduct audits in compliance with the com-
pany’s process and support special investigations. Will be required to 
form an independent view as to what is at risk through objective think-
ing. Applicants must have a minimum of 8 years auditing experience, 
preferably internal audit. Contact nicky@frontlinesolutions.co.za

neWlY QualifieD / 
Soon To QualifY Ca’S  
If you are seriously considering a career move out of the auditing 
profession into a commercial/business environment within 2011/2012, 
come and talk to us about the various options open to you. We can 
assist you in finding a suitable position in line with your personal vision 
and objectives, including a competitive package starting at around 
R450k, exclusive of performance based incentives. Don’t delay. Act 
now and let us facilitate your career path development into the future.
Contact:
ian@frontlinesolutions.co.za (Johannesburg)
nicky@frontlinesolutions.co.za Durban)
helen@frontlinesolutions.co.za (Cape Town)

finanCial DireCTor / 
finanCial ManaGer 
package negotiable between 
r900k and r1.2m
Opportunities exist within listed entities of various industry 
disciplines. Utilise your CA (SA) qualification coupled with five to 
eight years commercial experience in order to explore diversified 
career opportunities. Should you be interested in a confidential 
discussion, please contact taneill@frontlinesolutions.co.za.

finanCial ManaGer 
(afriCa)
A well established listed entity requires a CA (SA) with two 
to five years financial management/operational experience in 
order to manage their financial hub, based on-site within 
one of their African operations. A highly competitive salary, 
coupled with ex-pat benefits are included within the package. 
Should you be interested in a confidential discussion, please 
contact taneill@frontlinesolutions.co.za.

finanCial ManaGer  
r900 000 
Dynamic Manufacturing Group providing components into infrastruc-
ture projects offers an exciting role to a proactive CA (SA) with solid “on-
the-bench” engineering exposure. Reporting to FD as part of the lead-
ership team, he must provide accurate, timely and compliant financial 
stewardship, forecasting and reporting. His focus on w.i.p. cost control 
and efficiency creation must stimulate growth by understanding of 
trigger points impacting performance. 
Contact jim@frontlinesolutions.co.za

finanCial ManaGer – 
WiTbank
r550 000 – r650 000
Our client is looking for a CA (SA) who is a good communicator, 
logical thinker, precise and deadline driven with strong costing 
experience. System experience on SYSPRO is essential. This is 
a 3 year limited duration contract for a division of a listed group. 
A great opportunity for you to grow your career portfolio. Please 
contact lynda@frontlinesolutions.co.za

finanCial ManaGerS
Various positions in large dynamic bank for EE CA (SA)s from 
no post article experience to 7 years post article experience.  
Your career growth will be commensurate with your input – 
excellent opportunities for candidates with strong communica-
tion and interpersonal skills who are results driven and believe 
in adding value. Contact lynda@frontlinesolutions.co.za

aSSoCiaTe CorporaTe 
finanCe
r600 – r700 000 plus incentives 
(employment equity only)
CA (SA)/CFA with 2 years Corporate Finance/M&A experience 
sought for a niche Financial Services/Investment group. Role 
will include deal origination (research analysis, development of 
pitch books, client relationship management), transaction execution 
(project management, legal liaison, managing research and due 
diligence exercises, analysis and modeling) and management 
of effective competitor intelligence. Great opportunity. Contact 
camilla@frontlinesolutions.co.za

ManaGeMenT aCCounTanT 
– Cape ToWn 
r450 000
Great opportunity for a young CA (SA)/CIMA (must have done 
articles) with one to two years commercial experience to join a 
dynamic team. Reporting into the Financial Manager you will be 
responsible for monthly reporting, take part in budget preparation, 
variance reporting, forecasts and ad hoc duties. Strong leader-
ship skills are required as you will be leading an accounting team.  
Please email your CV to helen@frontlinesolutions.co.za

Cfo - Cape ToWn
r1 million CTC
This strategic position calls for an individual with exceptional 
business acumen, proven leadership skills and a track record 
of achievement. Reporting to the CEO you will assess the 
organisation’s performance against long term goals; take over-
all control of the financial planning, investor relations and the 
re-branding of the business. CA (SA) qualification is essential. 
Contact helen@frontlinesolutions.co.za

Centurion Building, The Oval Office Park, Meadowbrooke Street, Bryanston, tel: (011) 706-9222
Rozenhof Office Court, 20 Kloof Street, Gardens, Cape Town, tel: (021) 424-3042

Robert House, 5 Nollsworth Crescent, Nollsworth Park, La Lucia, tel: (031) 566-6140.
Website: www.frontlinesolutions.co.za

Frontline is a specialist financial recruitment company

This MonTh’s Top Financial opporTuniTies

lynda bradley
Consultant, JHB

Judy Markwell
Manager, CT

helen nikiforakis
Senior Consultant, CT

Carmen Viljoen
Consultant, CT

nicky rutherford
Consultant, DBN

Graham burnside
CEO, JHB

paul Jacka
Managing Director, JHB

Michele Deeks
Senior Consultant, JHB

Camilla barlow
Senior Consultant, JHB

karen oosthuyse
Senior Consultant, JHB

Jim Wilson Ca(Sa)
Senior Consultant, JHB

ian Shortreed Ca(Sa)
Senior Consultant, JHB

Taneill blankfield-Smith
Senior Consultant, JHB

nathenia Watson
Consultant, JHB

lerato Makhetha
Consultant, JHB

Dina du Toit
Consultant, DBN
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All CVs to be sent to you@antonapps.com quoting reference 

Management Accountant: 
Manufacturing
R350k – R500k
Ref: BB004

Internal Auditor:
Manufacturing
R550k – R750k
Ref: BB005

Finance Manager:
Entertainment
R500k – R700k
Ref: BB002

Regulatory Reporting 
Manager: Banking
R500k – R700k 
Ref: CF002

Group Consolidations:
Banking
R450k – R600k 
Ref: CF003

Finance Manager 
(Contract): Retail 
R450k – R500k
Ref: BB001

Senior Finance Manager:
Financial Services
R600k – R750k
Ref: KH003

Risk Officer: 
Telecommunications
R750k – R850k
Ref: KH004

Finance Manager:
Banking
R650k – R750k
Ref: AT005

Finance Manager:
Banking 
R460k – R550k
Ref: KH001

Tax Specialist: 
Advisory
R600k – R750k
Ref: AT003

Business Consultancy: 
Advisory
R800k – R950k
Ref: AT004

Finance Manager:
Agriculture
US$70k – US$80k 
Ref: AT002

6 Johannesburg

Chief Financial Officer: 
Commerce
US$Neg 
Ref: JB001

DRC

Opportunities in Africa 

Finance Manager:
Agriculture
US$75k – US$85k
Ref: AT001

Zambia 1

Regulatory Manager:
Banking
R450k – R650k   
Ref: JB004

Cost Accountant:
Finance
R320k – R370k 
Ref: BB003

Financial Controller:
ICT  
R470k – R550k
Ref: KH005

Equity Derivatives Sales: 
Banking 
R700k – R850k
Ref: CF004

Management Accountant: 
Banking 
R350k – R300k  
Ref: CF001

Group Financial 
Controller: Commerce
R650k – R850k   
Ref: CF005

International Tax 
Consultant: Banking
R750k – R850k
Ref: KH002

Malawi

Group Controller:
Automotive
R600k – R650k  
Ref: DM002

Industrial Analyst:
Banking
R400k – R500k
Ref: JB002

Equity Sales Trader:
Banking
RNeg
Ref: JB003

Assistant Vice President - 
Finance: Shared Services
R850k – R1m   
Ref: RB004

Management Accountant -  
Specfin Finance Business 
Partner: Mining
R750k – R850k 
Ref: RB001

Management Accountant - 
Real Estate Division:
Banking
R750k – R850k 
Ref: RB002

2

Financial Systems 
Accountant: Insurance
R450k – R550k
Ref: RB003

Finance Manager: 
Hospitality 
R450k – R700k   
Ref: DM003

SOX Consultant:
Banking
R450k – R650k
Ref: DM005

Business Risk Officer: 
Banking 
R550k – R750k
Ref: DM006

Management Accountant: 
Manufacturing 
R450k – R550k
Ref: DM007

1 3

Financial Controller: 
Automotive 
R500k – R650k   
Ref: DM001

2

3

6

1

Product Control:
Banking
R600k – R650k   
Ref: JB005

Junior Deal Executive: 
Private Equity
R550k – R650k  
Ref: RB005

Recently Qualified CA: 
Financial Services 
R450k – R480k   
Ref: DM004

Financial Director:
Insurance
US$Neg
Ref: BB006

Financial Director:
Telecommunications
US$Neg
Ref: PM001

Kenya Nigeria54
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 Human Communications 69049

Tel. +27 (0)11 234-4313
Fax: +27 (0)11 234-4318
E-mail: info@setrecruitment.co.za
www.setrecruitment.com

We are a BEE level 2 accredited company

Please send your CV, along with your academic  
transcripts, to info@setrecruitment.co.za using  

Top Talent CA(SA) in the subject line.

Now that you’ve received your higher 
qualification, don’t despair over 

your next move. SET Recruitment, 
the preferred specialist recruitment 

consultancy to the accounting industry, 
has the know-how, client list and 

connections to put you on a path to a 
career that’ll have you jumping for joy.

If your articles are to be signed 
off at the end of 2010 or early 
2011, send us your details and 
we’ll get to work straight away. 
So put a smile on your dial - 
speak to the experts.

YES! 
You’ve just qualified as a CA(SA)!  

Let SET Recruitment take another load off your shoulders
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